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rHE ORGAN OF BRITISH ADVERTISING 


“Care for my copy of Punch?” asked Punch. ‘* Only seven where I work,” said the young lady... 
“« Seen it, thanks,” said the young lady in the morning train. “* but then, there age only seven. . .”” 


“ Most gratifying!” answered Punch, “A regular“ That’s what I mean!” cried Punch, “ Somewhere 


reader?” or other, it seems to me 


The young lady blushed. “I don’t buy it,” she said, . 

“* because it’s always there at the ffice—before the managing re everybody picks up 
director comes in..." With a touch of envy she added, 

“ He’s usually late... but as it’s his own business he can 


do as he likes...” 
“1 wonder how many of my multitude of women 


readers read the managing director's copy?” 
murmured Punch, interested. 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’, 10 BOUVERIE STREET, LONDON, E.C.4 "PHONE: CENTRAL 916! 
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Protecting The 
Pack 


Sia.--S. D. Grayson has put 
his finger on a matter of some 
importance to industry generally 
in his letter in your issue of 
February 7, under the heading of 
“Poor Packing Means More 
Waste.” 

We, too, shared the same de- 
pressing experience in receiving 
calendars and similar seasonal 
gift novelties in a badly battered 
condition and felt that a great 
deal of materials, effort and 
money had been wasted 

The same also applies to the 
many new products and their 
packages which reach our 


IN THIS ISSUE— 


one of market trends in 
Switzerland-—page 256. 
NEXT WEEK'S issue will include 
a review of “Advertising Expendi- 
ture In 1948,” published by the 
Advertising Association. 


editorial department through the 


post for the purpose of photo 
raphy for our Design Reviews 

hile we quite understand the 
difficulty of packing a few items 
for occasional despatch through 
the post, we would like to take 
this opportunity of drawing the 
attention of designers and others 
responsible for packaging in 
many consumer goods factories 
to this fact, that while the work 
of their artists has been executed 
in exemplary fashion, much less 
thought has apparently been 
given to this question of “Pro 
tecting the Pack.” We may say 
that it applies with special force 
to the comparatively thin board 
which now has to be used for 
collapsible cartons Unless the 
carton is completely filled with a 
rigid product, so that the walls 


VW ay 


(DEAS - IDEAS IDEAS = 


To The Editor. a! 


of the carton conform to the 
shape of the product, we seldom 
ourselves receive such cartons 
undamaged through the post. 


R. DAVIES, 
Advertisement Manager, 
Packaging Review 


Who Holds Process 
° « 
Engraving Record? 

Sin,—Having known the firm 
Posener, Walters, Harris & Co 
for many years | was interested in 
your reference (January 31) to the 
golden wedding celebrations of 
Mr. and Mrs. Hewiand and their 
great service to this concern. 

The question arose as to 
whether they are the oldest firm 
of photo engravers and type- 
setters. 

Are you asking this question on 
the basis of the two services 
combined (blocks and typesetting) 
or as block makers only, because 
I have often wondered who enjoys 
the honour of being Britain's 
oldest process engravers? 

The firm of Joho Swain & Son 
Lid. must be near to claiming 
this privilege having been estab- 
lished 9S years. It would be in- 
teresting to know if this can be 
beaten. 

H. CLARKSON 
141 Hillview Drive, 
Clarkston, Renfrewshire. 


Magazines Not Hit 
By U.S. Television 


Sin,—-Bevericy Baxter, M.P., in 
the Evening Standard (February 
4), generalises far too much on 
TV as the “New Power.” 

Does Mr. Baxter know that 
magazine circulations jn the 
United States to-day have never 
been so high, that in 1951 
approximately 3-9 million more 
copies of the better class maga- 
zines were sold than in 1950. The 
average ABC figures of maga- 
zines in the MAB (Magazine Ad 
vertising Bureau), excluding 
comics, ete, averaged 105-6 
million copies per issue for the 
first 6 months of 1951—a formid- 
able figure which shows little 
sign of Mr. Baxter's anticipated 
“reduction in sale of magazines.” 
To the support of magazines in 
1951 have come advertisers 
spending 11 per cent more than 
in 1950 with a 1951 total of over 
half a billion dollars, and it must 
be noted that 7 out of 10 adver- 
tisers make magazines their 
major medium. 

1 fear Mr. Baxter misses the 


point that the very battle of ad- 
vertisers for this so-called 
Goliath's time will ultimately 
confuse and disturb the advertis- 
ing saturated minds of Americans, 
that a too rich fare of entertain- 
ment in any one field will ruin 
the public's appetite; and that 
whilst it is obvious TV must take 
its rightful place with the new 
mediums of publicity, it can only 
maintain its prestige by serving 
the American public with 
balanced diets of the “vulgarisa- 
tion of commercialism” and with 
a true understanding that it will 
ultimately have to bow to such 
dichards as “magazine readers” 
aod Mr. Baxter 


PETER COCKBURN-THORNE, 
Advertisement Manager (Gt. 
Britain). 

Newsweek. 


The True ‘Fanction 
Of Type 


Sm—I am not entirely in 
agreement with Vincent Steer’s 
observations on type, nor am | 
convinced that all the examples 
displayed merit the approbation 
accorded them. 

Of the scripts one js an adapta- 
tion of the superb copperplate 
once engraved by hand and 
another an example where even 
the characteristics are not con- 
sistent. 

This surely is not progress. 
Would we not do better to rely 
more upon some of the past 
achievements in type design? 1 
am sure that many who plan type 
are relatively unaware of the true 
function and the reactions that 
may be achieved with many of 
our classical faces if they are used 
with due care and thought. 

With the constant endeavour to 
elevate the standards of typo- 
graphical art much may be 
learned from the Continental 
foundries and, more important, 
the functional application of their 


products. 
A. W. COOMBS, 
66 Harold Road, §.B.19 


Clean Food Ads. 
Win Goodwill 


Sm,—I was interested to see 
from Leslie Price's letter (Janu- 
ary 31), that the John Bull 
Rubber Co. Lid., is preparing a 
series of press advertisements and 
special displays with a road 
safety theme 

For the past four years my 
company has issued a series of 
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advertusements jn We musicipal 
press and food wade press with 
a “clean food” theme. These, 
also, were not wholly altruistic 
since they set out to sell our 
heaters as a means of providing 
the hot water supply which the 
Food and Drugs Act, 1938 makes 
obligatory for all premises where 
food ts handled. 

They have been widely praised 
by public health officials re- 
sponsible for enforcing the Act 
and have thus gained us con- 
siderable goodwiul from apn in- 
fluential section of the com- 
munity. In addition, they have 
without doubt brought us in- 
creased sales. Those who should 
know tell us that they have also 
helped to bring home to all con- 
cerned the necessity for the 
highest standards of personal 
hygiene in the handling of food. 
We hope that our efforts, too, 
have also been a contribution to 
a worthy cause. 

A. H. EDNAY, 
Advertising Manager. 
Ascot Gas Water Heaters Ltd. 


Overprinting The 
7 Bd , 
Client’s Address 

Sin,—Referring to your leading 
article (February 7) it is my view 
that no mailing house has any 
right to insist that clients should 
overprint their envelopes with the 
sender's name and _ address. 
Advising clients to do so is how- 
ever, a different matter, and this 
we have always done. 

The suggestion by Mr. Netter 
that postage should be refunded 
on “gone-away” returns is very 
old stuff. He appears to think 
that this is something very revo- 
lutionary whereas it has been the 
practice of most mailing houses 
for a long time. One I can think 
of has been doing it for over 20 


years. 
ALAN G. NICHOLLS, 
Key Publicity. 
Ealing, W.5. 


ORFOLK STUDIO: 


24, BRIDE LANE, LONDON, E.C.4. Tel. CENTRAL 3/72 
The home of (DEAS for nearly haf a Ceniiry 
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millions of women 
with millions to spend 
are watching 


leading advertisers in 


the women’s field! 
= 
1,750,000 5,000,000 + 


WET SALE READERSHIP 
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“A SOLUS TRANSFORMATION” 


@ Solus Sites for Better and Brighter Selling 


This photograph of a National Solus Site shows how a derelict wall can be 


cleaned up and re-modelled to beeome an attractive. -\rong-selling poster position 


—and, at the same time greatly improve the loca! venities. All over the 


country National Solus Sites stand out on their own successful poster sites. 


NATIONAL SOLUS SITES LTD. 


W.c.2 -: TELEPH« : TRAFALGAR 4922-3-4 


56/60 STRAND LONDON 


4 ALLAM (Manoging Director TON Rk. H. LAWSON 


sOLUS OUTDOOR > Vv NG ASSOCIATION 
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‘Door Still Open’ For Exhibition Liaison 


DISPLAY PRODUCERS AND SCREEN 


Regret that the exhibiti 


PRINTERS RENEW TALKS OFFER 


facturers’ and contractors’ 


organisations appeared hesitant about closer co-operation with 
the Display Producers and Screen Printers Association was 
voiced by Winstan Gordon, retiring president, at the Associa- 


tion’s annual meeting on 
Tuesday. 

He recalled that a year ago he 
had urged with 
yther associations whose members 
had some 
common with those 


closer liaison 


Dusiness interests in 
of the display 
producers 

Whereas the Master Sign 
Makers’ Association had promptly 
named two of their officers as 
representatives on the 
committee, the other 
associations, said Mr 
did not 


common 


proposed 
two trade 
Gordon, 
think there was sufficient 
ground to warrant th 
formation of a joint committee 
In view of the fact that the 
nature of the proposed joint meet 
ing Was purely exploratory and 
altitude 1s 
understand he 
commented I can only assume 
that the exhibition manufacturers 
and contractors 


private 


very difficult to 


Nave cither strong 
reasons tor wishing to 


ictive jnter-association 


relationship, or that our good 
intentions have been misinter 
preted 


With the 
unanimous 
approval of 
your ( oun 
el | now 
wish to re 
iterate that, 
in our 
opinion, 
some closer 
measure of 
Maison is not 


only desir- 
able but 
essential if 


the exhib 
tion, display 


4. W. J. Lindsell 


Stewart sign and 
SsS¢crees na 
printing industries are to 


move forward in one united body 


as faithful representatives of our 
common interests and as 
guardians of the peace and pros 
perity of closely allied 
trades. So far as We afe concerned 


the door 1s still open for the pre 


these 


liminary discussions which we 
seek 

On the subject of increased 
production costs he emphasised 


ve need to establish some satis 
tormula which was 
yperiy related to production 
costs by way of maternal and 
abour and the general overhead 
expenses of the business con 
cerned 

Mr. Gordon (Gordon's 
crated Companies) 


four years, has 


y costing 


Asso 
president for 
now been suc 


ceeded by A. W. J. Lindsell 
Stewart (Leon Goodman Dis 
plays) wh« has been actively 


associated with the work of the 
Association for most of its 17 
vears’ of existence In accepting 
fice Mr. Lindsell-Stewart said 


that he was strongly in favour 
of a code of standards 
Other officers are vice-pre 


sident, H. L. Parsons (Priestley 
@ Continued on page 272 


On i the # ays at 
why th 

Transportation vertising 
ects things ng inder 
lying theme of a window 
displays installed British 
Transport Con the 
newly recons rf sts 
commercial adve divisson 
at Leicester Squa 

Three disp ( haring 
Cross Road of 
British Transy $s on 
which con tising 
Sites afe avaiia nation 
$ given on the people 
carned Dy l sport 
vehicles 

The displays st accur 
ate information a reader 


Qwbridge'’s Aspirin use 
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t Lewester Square won show 


¢ public trave 


“Transportation Advertising Gets Things 
Moving’ Is Window Theme 


ship of advert 


port i now available 


! window displays were pro 
Design Research Unit 
Road 


T hose 1 Charing Cross 
were designed by Ronald Sand 
ford, three n €C ranbourn 
by Ronald Ingles, and a 
display by Arthur Braver 
Kemsley Dispute 
No onclusion has yet bee 
Sunday Graph in 


instead of London 
tinuing 


where 


t sing on the vehicles 
and properties of British Trans 


Street 


centre 


Talks are con 
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SELF-SERVICE 
BUYERS 


Rival Lines 


DISPLAY 


4 
‘ r , 
Can Be Tested 
r ‘ 
Pogether 
Self~service will increase the 
importance of advertising and 
emphasise the trend towards 
display in advertining, Wo G 
Met lelland, managing director of 
a lyneside chain of 59 grocery 
stores, five of them self-service, 
told the Publicity Club of 
London on Monday night 
I f i f j j j 
: fins d j 
It j De ned by Ernest Wallcousin 
“ i RI. this is the ful ur fr 
= ! ! r of the hundred-page Souvenr 
ramme pro ( 


" h wn hairman f Odhams and 
“ ho ty y ear \ AAR president, the 
hog me will be on sale prior ¢ 
ss - howing of the film at the 
Manufacturers’ ‘Laboratory 1 er Square Theatre on 
4 ” { March 13 

“ ' f . *. 
Mi Met a said » 1LO New Advertising 
if Companies Last Year 
" r ' Last year 110 advertising com 
M ' { : were registered with 
‘ t t i of £244,150, 52 newspaper 
i_— : ! es with £139,100 capita 
. \ { week s graphic (£113.65 193 
i , - ‘ (£739,250) and 101 pub 

npanies (£225,555) 


~ { s covering England and $ Na g re vw work fac tha four ff the selected 
and third week ! t “ npiled by Jordan & Sons f « j ed students failed to put in an 
: ! Ki ! npany registration agents Thirtec wel-k idvertis ippearance for training. In view 
we : 1 ! ancery Lane. W.C.2 g agencies and nmereiai of the large demand f places 
, andthe nited number f 
wat’ Vv , rm , rH -_ °c ’ students wh can be accon 
Ma WHITWORTH WARNS ON DUD. sites ne counci of the Naver 
| EXHIBITION PROMOTERS 85s 28! eos i o8Suns 
so ? , 4 ays an eans preve 12 
: 44 4 ‘ ” this situation recurring 
N ; 
W ARNING that there had been “quite a numbc s recently The general consensus of 
f exhibitions promoted by WEAPEHiel J ipulous) = ©pimieon ts that in the main the 
mame ietege w! were e¢ concerned tn making a by out of the Students are very keen and work 
* s than in acting box office re pts reanisa we The system f selection 
: Striking Designs ind sufficient advance publicity” was give Vhitworth, 49d organisation is satisfactory 
7 1 r 4 f the Incorporated ind the scheme itself is of real 
, andl , f Brittssh Advertisers Anothe f wing in help to the students as we is 
| { g Berks and Bucks terest j the film ga dctical Contribution to 
' ! 1 Club Just I standards '« p c ft recruitment for 
i IS.B.A. takes the view t and j ng. pre the studw side of advertising 
° ! uf an exhibition is of an in pared a of the - 
bes kind, it is for the industry ISBA. and { by the More Funds Are 
whether wants it or me screen adve of the “A a 
~ wit shall be organised and by Assoc 4 Film Being Sought 
b . e said Produc { to safe At the monthly dinner meeting 
; { ‘ He su sted more gene guard id he at Brown’s Hotel, Phillip Boydell, 
. i ! « d action by exhib iblic ag of this president of the Circle. reminded 
- t I remit f > of their achieve 
a¢ d f lb » fascos and less . ud throw He outlined several other im- 
at fo c rown and un £ aw SITIONS portant developments which are 
P ; . ; voter | too often the ible of planned but pointed out that the 
; ‘ s f for a project be ca N Ivertise only income of the Circle, apart 
td ey are afrand of missing wished ide, M from the Hulton gift. came from 
» if they stay out Whitw ieeth aabecntatiogs ot dani 
that exhibitors ck help widen and 


handled by 


he asked 


see that it 1s 
enced people 
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MUST HIT IMPULSE 


Outdoor Ad. Men Submit Plan 
To Simplify Control System 


istry The view of the in 


jum are 


t conten 


ised are economy d serve 
A h " he public interest 
‘ . E ‘e s ‘ 
Creative Cirele’s Scheme May 
* 
. ‘ . . . 
Aid Studio Recruiting 
The Advertising Creative studio took part in the scheme 
Cirele’s scheme whereby art At least six students have been 
school students are given ameeee nae neces peiions 
* . £ with the finms with w n they 
practical experience in agem- = fad training. Although this is 
cies and commercial studios ot & primary ject of the 
for limited periods functioned "Me | demonstrates a valuable 
. . ang from the students’ point 
satisfactorily last year. f . 
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“ais t ‘ time and t } {f plans. pix graphs and 
y y zg the documents 18 costly An af 
present tisement plication for consent to erect 
c j } blown and 1 Modest sign May cost severa 
Cou y Pla g A hundred pounds Local aut 
Its views W d by a y flicers ind Ministry 
leputa { by officials spend muct ne dea 
bk ¢ B M ind { ng w applicatior particu 
y G r M hairfman larly when ¢ subject of 
G. S. ( t the case ippea 
‘ { \ memo The proposals are designed not 
and " " fed to the yt ght his burden for 
M t “ {his a the industry, but to save public 
: f raised money, by purely administra 
a | give them tive action, without altering the 
ile i v Al ne fit irefu kra principles {f control I he 
a And re of Robin Hoo Carr ( t Ft idoption, it is believed, would 
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Films For 
‘National 


Training And Propaganda 


Necessity’ 


SPECIALISED PRODUCERS ANXIOUS 
OVER GOVERNMENT CUTS POLICY 


The executive council of the Association of Specialised Film 
having studied Parliamentary 
Government's intention to reduce expenditure on information 
million, considers that amplification 


Producers, 


services by at least £1°2 


is needed of the statement that the production: of films by the 


C.O.1. will cease 


It is already being intery reted 


in some quarters as Meaning tha 
there is to be an en 
of films by Go 


ments. This, we fee 


sibly be the inte 

In con n with ther sections 
of the community, we recognise 
the need for economy, but we are 
convinced it wise expenditure 
yn informa services and par 


The report on advertising 
expenditure in 1948 will be 
published by the Advertising 


Association on February 22. 


cula ont ise of films f 
technica 4 g and for propa 
ganda at ! d abroad 1s, in 
these d a nat a cessily 

We have alwa tc at the 
acquisition and re<quipping of 
Bea field Studios as a Govern 
nent studio was unnecessary and 
ext iga and we d ’ there 
fo j at the proj al ot 


) Py 
depa st ite t we j 
nic to the public 
purse if were direct act 
between Gove nt departments 


tailment 


nent 

« ous 

but we 

aking 

onal 

ACANOW 

{ st 

l nunica 

t n the realm of ideas 
and ng new markets 


| LLP.A. Final 


Examination 


The Institute of Incorporated 
Practitioners im Advertising has 


inced the results of its final 
examination held last December 
I following were successful 
of a total of 23 A. Cormie 


(Doig Advertising Service); A 
. | Waddicor & 
rs Ltd.) J. G. Copeland 
(Design Advertising Ltd); S. W 
Crofts (T. G. Scott Ltd.) M. J 
Evans (Commercial Publicity 
I Harrop (Osborne-Pea 
Meadmore 
son Ltd.); *M. C. Paine 
rtising Ltd.); 1. W 
1iNe Higham Ltd_); 
A J. Ward (C. J. Lytle Advertis 
r Watters Jnr. (Tom 
rising) 
Results of the Intermediate 
«Examination, for which ther 
were three times as many cand 
dates, are not yet available 


department 


uv h r rs of Winter Thomas 
Ltd. (Do agents) were hosts at a 
par at the D wchester recently 
Pr versonalities in advertis 


stars of stage 


lepartment), Claude Simmonds 
f Winter Thomas) and 
Dinah Sheridan, the film actress. 


Design ae For 
United States 


To stud is being done in 
America in eld of industrial 
d 4 specialist team 


Tuesday under the 
i the Anglo-American 
Co ! activity and of the 
M l Agency (formerly 
I ’ ition Admunistra- 
M. H. Thomas, chief industrial 
officer, Council of Industrial Design, 
wa wcm™ 


statements on the 


37 ADVERTISER'S WEEKLY 


Are 


Government Bid To 
Ease Paper Prices 


If the action of the Ministry 
of Materials in fixing new 
ceiling prices for imports of 
wood pulp from sources other 
than North America, succeeds, 
newsprint and magazine papers 
will be cheaper by the end of 


The trade welcomes the Ministry's 
move as “a substantial effort 
to call the Scandinavian bluff.” 

British price for chemical pulp, 
from which best quality and 
magazine paper is made, is to 
be £88 a ton, against £110-£115 


the year. the Scandinavians demand. 
It will take some months, our For mechanical pulp, from which 
paper trade correspondent newsprint is made, the new ceil- 


points out, before pulp bought 
in at ceiling figure: & pro- 
cessed and the advantage 
passes to the user. 


ing is £39 2s. a ton, against £45. 

Import licences will only be 
granted to British papermahers 
on these ceiling prices. 


WORLD ADVERTISING JOINS 
IN BRITISH HOMAGE 


EADERS of inte 
Advertising A 
period of national m 


national advertising have cabled to the 
ciation expressing sympathy in this 
ining 


They include Flon G. Borton, president and general 
manager, Advertising Federation of America, Charles ( 
Green, managing director of the Advertising Club of New 
York, and Pierre-Georges Bastide, secretary general, Inter- 
national Union of Advertising 

Among other messa f con firms should far as possit not 
dolence is this from lose down on the day of the funeral 
Dubliciias of f ‘ to Of his late Majesty, it is understood 

oe b mo dv ' ' will 
ADVERTISER S WEES es = ot work “= w (Friday) 

he sad news of King’s Owing to the f th d 
sudden death was a ¢ shock RHE ummes were not k wr 
to us We know | deeply ull last Friday morning, it w not 
attached the whole B nation possible to start running the Rad 


is to the Royal Fa d we lin ' supplement giving pro 

know that } felt ver ' 

as a persona ss tf you 

Permit us to part Lf your 

sorro ‘ 

sympathy n yo ent.’ 
After i t t Sur 

Herbert Dun: ‘ or of 

Radio Luxe f 


B- Sales Records 
off the air last ! 


: = les of newspapers rose to 

Sponsored — show ginally = record figures. On the day of the 

planned for Wed iy were King's death—with str sellers 
ITsae 1 


which ts larg if d Sales of national newspap the 

following d Vera ged 10 per 
Marshall and SS ve Ltd cent ncerease on norm figure 

presented thew f ge solus Picture papers showed the biggest 

space in The Ohse Sunday rise 

to the King Ge Fund for With advertisements heing 

Sailors. At the top adver dropped, and use of extra newsprint 

tisement there appeared ‘his panel the papers made a _ considerable 


acrif fi a 80 onan 
note “Having d this sacrifice financially » ensu full 


- coverag 
space in The O/ for 731 - 


consecutive issues, Vi hall and Sales , Ontin ue at well hove 

Snelgrove fee! tt annot average ligures 

conscien ! to-day Among event tponed i mn 

They ha theref sented it Scauence Mf the ki nes death were 
mT the LA.M.A. dinner dance in 

to King Georg md £08 ceten the Gomer of the Wenn's 

Sailors.” Advertising Club, and a luncheon 
In deference t expressed mecting of Manchester Publicity 


by Her Majesty jucen that 


Association 
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There is a case for the main 
tenance of a Crown Film Unit of = 
modest proportions and such a A ~*~ - 
4 unit has an important part to play S " i rn. 
‘ ) Be 
in any well-conceived Govern : RY f fee eat 
ment plan for using films . , een a 
> oR ey - ‘oe 
. . / , be ti 
Forty Companies aly Ak: ear 
~ ae 0 os ve . - aa 
The are over forty produc a ’ = oh - 
Pe 
tion companies within member 4 \ } 4 ~ stae 
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of Government _ films Their = ie Ey Y 
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Speed-up Inquiry Suggests Research 


Reaction To Print 


HOW DIRECT MAIL ADVERTISERS AND 
PUBLISHERS COULD HELP 


Kesearch into the public's reaction to printing and typefaces 
should help letterpress to meet the challenge of litho, suggests 
the Bulletin of the Simbull Group, which last November 
launched an inquiry inte the better apportionment of the 
volume of printing available. 


. ) as oh Industrial Editors’ 
Annual Meeting 


winners at the annual presentations 
rade golf club In the centre is the 
y Johnny Mabbou. Back row (left 
ident), J. FE. Mabbort, L. Hales 
r Crowder and W. C. Cooper 


M Mabbott cently relur 

guished “rep t in the Mid 
dinner lands to take wu i position as 
r im the f ily business 

ted him with 
showing hin 
golf hat (a 


Mabbott 


PRESS NEWS AND PROSPECTS 
‘Kinancial Times’ Survey Offers 


(dvertising bia P.R. Platform 


(io March 3 the “Financial i fore h ll, P ‘a of thos 

limes” will publish a 16 page ‘ - an survive will be forced 
: ; I up t i twopenny newspaper 
survey on the economics of adver mpaign , nace as rtainty.”” 
\ ik LU i 4 « .* \< y 

tisiog =the first time the industry n > director 
has been so featured in the , } Walter 
notable survey series run by this 
paper 


Commenting the immerease of 
The Times selling p to four- 
pence, the Yorkshire Pot stated 

1 per r reet 
s lling at 
» 2d a 


* 
:gains The zeae « and 


Daily Pape 
“ h 


rewspapers shoul rs ndh 
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4 ’ P | : d | , ‘ § Pra curing election of the Conservative 
rs ' ; f th { 4 q a ndida n the ¢ s of London 
i? A h 4 , Rad : eas rd Westminst 
dn ods x h ivertising ® * * 
So f ad r i ‘ d { Rogerson Consequent on the death of the 
‘ ! ‘ . ’ . x 4 pres King th Newsprint Rationing 
! t | ypes of adv j d m value Comr decided that extra news 
. g ishing d ! various print should b I d for con 
f t t ! tisers i ' sumption during the « mt ration 
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: : \ tw Run h r ! slo 20) small pages fo he morning 
A ' i xen \ ? t The d evening newspapers, and four 
‘ f w Associution, w d fluen f will be ge 0 ght small pages for the 
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of H ' n emphasis which hav Commenting Paper increased circulation or for the 
3 . plac nh post-war years Corpora ck Ellis production of additional pages 
i diferent forms of ad h —. i paper- The Committee has emphasised 
kers ynother that th les governing sales pro 
7 ) | mined. by C. Herol s See | RE re erictly to 
and ine xplained by C. Harold He added= “If s more an ts 
. a. eal , > oe sresident of th snanere m will he then 
: » 7 
; ~2 pout — 
oF - : B43 i : oa set 4 ., = t ; ‘as Mies a -. ‘ 
- kj a 1 a ES ae | | ie Soo ma wes % — ‘ 
ae a (RS 4 tet Re ee a 


Ww 


RUNNING CHECK ON CONSUMER 


HABITS, BRAND PREFERENCE 


INDEX WILL 


KEEP SALES FORCE 


PRIMED ON NEW TRENDS 


A ¢ 


onsumer 


enc to be launched 
Social ‘Surveys Ltd , associate 
wganisation of the British 
Institute of Public Opinion 
Based 1 a National sample 
SO households hoser b 
strict indon Is ’ 
Index w “4 js w in 
SC. SIZé f packe “ < 
“ ackets se 
ind f ange prising 
cks W pre q er) 
nd b f sof pr 
juct w and 
| nex ina 
Her Dura 
Su aics 
. " 
sed f 
r ; 
" 
nd h ft 
w tha 
The Index w 
. | ! 1 
“w ff 
y i Ww 
i fox t stify a irge 
XE € 
i} inta the 
fir 4 i Sim) house 
holds xtra being ar 
' uinst hrinking 
* W the The stocks w 
e checked t ile cwer 
hus obv g ¢ Jue 
iesswork I It s 
claimed tt 84 pe 
ent wh i ally ex 
pec 1w i « f S000 is 
ised re than 2-68 
per cent with a ple of SOO 
tT} ‘ \ b 
12 the 8 week « 
May August and 
ind ‘ Vill 
nt VWOCAS 


'Electrie Ad. Maps 
In France 


It Day Ady ng Service 
Lid.. Manct r. h ntroduced 
h d wall maps in 
} it { ft n 
P 

1. M B d has 

d Con Cal nd 
D d first hand th 
4 > new 
d 
of “ which ar 
y ] . Mr 
B Ww f th 
I r ood 
d j “ t had ny 
| for tt f the 
Ss I t h 
t ng Z f the 
d A p Ilv the 
. } wn with 

I ncy French offic Is 
situated at 40 Rue de la Chaussee 
dA Pans IX 


Precision Index 
continuous information on consume 
towards 


that will supply at low cost 
r habits and brand prefer- 

the end of this month by 

Mechanical Marvels 
For Direct Mail 


Machin that 
th and scal 
speed of 
g th Y 
“ n d 
I A an “ 
K vH Birm ngham, February 
19-29. It will b on ned by Sir Walter 
M k M of Labou 
S j he Office Appliance 
i B Equipment T; ades 
Ass he xhibition wil 
{ 1 vow devices in th 
s of adding and analysing 
recording, furnitur ind 
fuj v d franking 
es. Many overseas inquiries 
d 


Airport Ads: Single 
Control 


Ihe Minist of Civil Aviation 
irs the placing of advertising 
at airports under the control of 
1 single firm, Sir Johan d’Albiac 
et d of London Airport 
stated at a meeting at Middlesex 
Guildt { the airport standing 
' itive committee, on which 
c itt ties and other in 
ested bodies are represented 
Advertisement sites may stretch 
YOU Te 4 g the Bath Road and 
IRQ feet along the Great South 
West Road was stated 
Frank Mason & Co. are the 
mcessionaires for external ad 
vertising at London irport 
Speke. and Renfrew, and for 
public enclosures and showcases 
at Ministry airports 


Tie-Up With Camera 
and Cartoon 


One f the 


ODD SP@T 


A printed inquiry postcard 
asking for their catalogue has 


just been received by the 
B.S.A. company in response to 
a mailing shot sent out in 
1913. 


Mather & Crowther Ltd. 
BS.A.’s agents, wonder if this 
is a record for the length of 
life of advertising material? 


Hoover's New 
Polisher 


Hoov g@ at 
electry ! d fur 
wiur s of 
win & u high 
speed ’ PPOs 1 \ 
imqgue f ire $ head 
high 

The polish “ t Ib 
due to the use of alloy 
for the m is { and 

nforced plastic motor 
hood 

’ Ho will be 
sed to advertis ~ thine 
Agen are Erwin W & Co 
Lid 

Marketing 

New sbriets 

Flook soap d the 
Daily Mail strip ch : ‘be ing 
launched at the D. Ml Ideal 
Hon Exhibitor x th by 
Wm. Taylor & ¢ td itd. 1 
is a lanoline impregr sour 

ing tl I d are 
now appearing and 
display card d 
. * 

Pencil box of a 
ukelel s the | to be 
nm o th Puck by th 
t s, G lid 

7 *. 

A wider range f hs and 
watches Spec y the 
lower price brack ntro 
duced by Sn s | Clocks 
Ltd. this year 

* 7 

A folding tea trolley being 

vuroduced G Products 
Lid 


j R 


new Windsmoor displays, now on show »hinson' s 

windows in Oxford Circus The display combines photo 

ph and line cartoon It was designed by Greeni produced 
hy William Spraee & Assoctate 


ADVERTISER'S WEEALY 
In Danger Of 
Missing A.A. 


Examinations 


The Advertising Association be 
heves that applications for student 
registration hav moat vet been 1 
cerved from a number of Div 
A students who are at present stud 
ing for the diploma cxaminatior 

Uniess apphecations are mad 
mediately, these students may mis 
the 1982 examinations 

Registered students only 
cligible to sit for the Division A 
examination which means th 
must hold a studen 1 
certificate issued by th 


Association his is ob 
completing a special 

form which should be a 
by a fee of 10s, 6d., and 


crificates of ferenc 

Students will bx cepted pro 
vided they possess the qualif tions 
described in the llabus ad n 
ply with th nstructions on th 
ipphcation forn 

It is advisable that iden 
should possess current issuc 
the syllabus, otherwise they will not 
be abl » jud whethe thes 
studies have co d the en t 
quirements of the cxaminatior 

Student application forn xan 
nation entry forms and copies of th 
yilab may t I ved from th 
Education cretat x Ad ' 
ing Association 10 111 } 
Street, London, F.C.4 

Entnes for th 1952 Dipl 
Examinations must be received by 
he Advert soci t m 


v Ass ‘ 
later than Ma - ¥ Th x 


Glasgow Told 
Liquor Ads. 
Would Boost 


City Revenue 


Frank Mason & Co Ltd 
(London) advertisement contrac 
tors for Glasgow Municipal trans 


port vehicles, have approached 
the Corporation for re-considera 
tion of their prohibition on 
liquor advertising on the city's 
tramcars and buses 

The contractors stated that if 
liquor advertisements were per 


mitted there would be an increase 
in the guaranteed minimum re 
venue of £5,000 per year and they 
estimated that the actual incr , 


might be £10,000 
The Labour 
transport 


members 
committee last week 
proposed no action, but by a 
majority it was ck fed to 
consideration for a f 
pending submission of reports by 


the general manager and the towr 
clerk 

When the Corporation decided 
in March 1950 by $3 votes to 50 
to permit commercia ad ertising 
on the . ty transp if ct cs 
underground cars and stations, jt 
Was agreed without a division 
that no advert ats for 
alcoholic liquor would 
permitted 

The contract was placed with 
Frank Mason's on the basis of a 
guaranteed minimum payment to 


the Corporation over a 
period of £270,900 
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EWS ABO 


Three More a 


, an ks SEE 
; 
Join DDW s Ce Sennen _ peaaaataes 
, ) \ v Huse ’ = ‘ol oan . 


Dennis ( aton Patrick Patric J. Buker has in 
Dolan ct Johea d nanage of ( 
Heard h by r hard, Wood & Partners Lid 
. ’ . " SIONS SErViCce IN suCccESSION 
Warwick ¢ heriton {. J. Swarbrick whos 


I ther app 
j the put : 
Alfred Morley, information « t 
Wilfred W. Chick, and Denis J. FE. 
Inchbold, cxecutive staff Thes« 
yintments mark af t 


on of the P.W.P 


Warwick Chariton 


at ie s: 4 airy Fa An Mi. i Otlhicers For 
= ‘ . Poultr “ a d vu ® 
as , t. R Brosmibend Advertisers In 


ng room ta 
] * * * N. E. B. Wolters, news edit * * * The newly elected Council of 
Vinstan Gordon, g 1 assistant imager fo five y M Felix Ernest Bateman vas been the Associa 1 of Adv $s in 
! ‘ : 3 a u — Ircland has met to apport hon 
| \ Hak kes up his appoin t t ‘fs i kes aker ficials 
I i : Ay f AR. King d 1 Pee nC ae i 
. % a. - (See Mainly Personal Page 268) f Hil ri © Shect vH 
{ is follows rechan Os 
' J. S. Wilkinson has resigned a * * * pitals Trust) (chairman ee 
: m e1 th Ou , per 
M Gord ‘ er - w : , x Cr a" A odd ager Snow (W. & R. Jacob & Co.) 
ie ; Cinanda newsnavet ver , Cm vice-chairman), C. W. Chesson 
1% : of nd is t | Managers Aspro) (hon. treasurer Albert 
: R Pu ty Ltd ' 4 J. Frampton, (P.R.O Price (W. D. & H. O. Wills) (hon 
Ls ‘ 
- ‘ He w r y secretary) Wr P. Cavanag 
" 
Ss H. Halliwell (South (C} s & Sons); G. S. Childs 
: * * 
- 1 Desmond Elliott ¢ 
and = bronz " Mich ele} 
Susanne Warner's ‘ Digby (Pye Radio), C. P. Keeleher 
‘ David Davidson, oer ne Reginald lid 50 (Bovril I | MacSweenev 
i M & Thomson, a moemh> < ” OU | & : 
‘. L " t of John Swain & Son Lid H ' Fewings Ltd.) I A Ryan 
' : ss engravers ol Cerebos); E. S. Williams (Bird & 
e . * * * S ) \ M Woods Fry 
° Peart (Clarke [a Grain, advertising * * * Cadbury) : 
“ for John Player & S Derek Lith { Formed Ww $ ago, the 
_ x ‘ Lancashire, ¢ } & As " t 1 is a mem 
3 * * : ‘ er 
Seott Botham . t - ‘ Watker the larger firms in the ¢ 
Hn | ng of % « ‘ Ad ( j 
~ ay British Display Associatis . Ad ’ 
; “un Gee A e * * ~ 4 m OBITUARY 
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- * * * Miss P. M. Ward has resigned . . - 
-< ou of the junior sect C  gcttish Sil —— Arnold Hard 
4 ' Publ v scK t 
a - ; = { t.. u if ) \ lay, R. Arnold Hard naging editor of 
= M ? ReTCaseS om Campbell ted Maker-l nd Manufacturing 
Ss. NV. Gelder . | Bar Barr & ( r. died dden! yn Sunday 
: * * * Ss s Warwick, ne. He was 6 
: * * * Courtman Davies, head of | I year a heon was given 
' nd promotion, Manchest * * * m honour of his $0 vears in 
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Children? Two, one aged four and 


the other is six months. Not much spare time? 


EVERY ADVERTISEMENT 


IN MY HOME IS BACKED BY 
I usually read or knit. I’m making a Twin set A LOYAL READERSHIP 


You’re right, but when I do get time to relax 


at the moment from a design in my monthly 


magazine. I’ll probably knit a few rows to-night M y A 0) Mi a 
when I settle down after the evening meal. 


Found a nice recipe today—that was from my 
; . SALES EXCEED 
magazine, too. Which reminds me, there’s an 


advertisement in this month’s issue for a new 4 3 @) 9 @) @) @) 


washing powder—must give that a trial. What 
magazine do I read? Why of course, MY HOME 


PAGE RATE £200 I/- MONTHLY AN A*P PUBLICATION 


A. W. BURNETT, ADVERTISEMENT DIRECTOR, THE AMALGAMATED PRESS LTO., THE FLEETWAY HOUSE, LONDON, 
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Paint Film 
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Tt following firms will supply 

¥ material for the Gala 
t Photo Engraving ¢ N 

thers, C. & | 
The Nickeloid Co., M. I 
& Co., Read & Nicoll, Henry Good 
& Son, Spice Arthur Sanderson 
(ice & Watson, Tullis Russell & ¢ 

d Spalding & Hodge 


tlduyeh 
300 At Annual 
Revel 
There was a record attendance 


“) at the annual Aldwych Club 
t-dance held at the Sav 


t |. Guests were welcomed by the 
b president, Barney and 
t wil 
Several national advertisers p 


d prizes for spot dances and a 
including Gillett 
Waterman Pen Co 
ind Balluo 


petition 
Industries Ltd 
Lid. Max Factor Ltd 
i ry Mills Lid 
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Education For 
Business 


I} idy expansion of extensiy 

ress education m Amerika wa 

pr which Britain ¢ d 
flord >» ignor I I 


Thomson, principal of Glasgow and 
Commercial 


“ f Scotland 

Lo told the Glasgow Club 
I “ happening in a market 
‘ h Britain had to sell increas 
d » a na 1 with whict 
Kt 1 had » compet all ov t he 
1 We could not just ignore it 
st if there was 


i ¥ to find out 

Golf 

Fleet Street Column 
Club Fixtures 
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cl Spring meeting —Tu 
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Gerrard's Cross; 
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The Progress Of 
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Oxford 
Showing A Return 
On Investment 


In our pres Plight 
nm this f ifford 
\ ’ ' ty 
x ked G Ww d 
wn d of Alfred P 
t Ltd dd ’ ! Ad 
g Clu f Oxf j 
He added T} ’ sal 
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Team Work For 
Packaging 


Always look packaging 
the marketing nd Pp 
fron th manuf 
vf view idvised H y Jon 
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Crowtt na k Regent ( b 
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Bristol 


Cohesion Between 
Ads. And Sales 


The relation of advertising to sell 
rs di 
stol vd 
Bollon 
n of dv 
1 Pear 
of Bristol 
With practical Strations 


they showed how cohesion between 


th idvertising and the sales depart 
ments i essential to success 

i - Farrow, a member of 
he Soc f Diploma M bers, 1s 
hairn ~ the Club's education 
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SMarter women with an adequate income 
10 express their good taste jin Matters of fashion. 
beauty. and a Way of life. know that the 


only 
Magazine designed eXClusiy, 


‘ly for them js 
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To ‘Guide And Direct’ 


© L. FE. Room, who is to succeed Drummond Armstrong 
as director-general of the Advertising Association, we 
extend congratulations and good wishes for a long and 
successful tenure of an office which is probably the most exacting 
as well as the most important in organised advertising 
He will take over at a time when the Association has sur- 
mounted many of its post-war problems, and has established 
itself as a central body, the limitations as well as the functions of 
which are probably better understood than ever before. From 
the International Conference last year it gained not only world- 
wide prestige but clarification of its future tasks 
To build on this foundation will demand from the director- 
general, as from the governing body, vision and leadership, 
coupled with the realism and diplomacy so essential if a central 
s to command the support of its various elements 


organisation | 
in united action for agreed objectives 

Not least of the tasks of the Association and its new chief 
executive will be that of public relations for advertising. In this, 
it is stated. he will “guide and direct”. Because in any event this 
would be part of his job, the decision to postpone the setting up 
of the projected public relations department, from his point of 
view as well as from that of the Association, appears expedient 
There is much to be said for postponement, not only until the 
economic and financial outlook is more settled, but until the 
new director-general has had time to “feel his feet.” If and when 
such a department is created, he should have a much more 
its creation than would be possible now 

In the meantime, there is much that a public relations minded 
director-general can do, even without a department to help him 
provided that he is backed by a sufficiently strong and experienced 
staff! Only thus can he be free to think and plan as he must if he 
{ \igorous public relations to his many other responsibilities 


istoadds 


decisive yorce in 


. ’ rgy . . 
Campaign For Thinking Caps 
OTH on its merits and as a means of stimulating interest tn 
Bi Brighton Conference, the Advertising Association Essay 
Competition ts a first-rate scheme. It will encourage younger men 
and women in advertising to analyse their attitude towards their 
vocation, and to formulate therr faith in it. The award of travelling 
phasise the value of broadening 


sw cl 


bursaries to the winner 
contacts and interchanging ick on an international scale. The 
heads of every advertis business should do their best to 


persuade “under thirties” on their staffs to put on their thinking 


caps and get out then typewriters 


@ Change of subscriber's address: [cause inform the publishers three 


clear weeks a which change of address is to 
n full as well as new address 


a , ‘ P 


Fepauary 14, 1952 


To-morrow’s Topics 


Speculation on sales 


figure falls 


PEC ULATION on the two 
and-a-half per cent aill- 
round drop in the circulations 
of national newspapers (only 
The Times put any on) and the 
London evenings during the 
July-December period leads to 
one conclusion he selling 
price increase did it 
What docs this speil for the 


future? 

Costs are still 1 z and, al 
though internal cconomies $ are 
being made by publishers to 
counteract this, | s sull the 


possibility that tt 
be asked to pay re 
In recent months, guarded 
statements abd it twopenny 
nationals have been made by top 
men in at least tw roing news- 
paper offices. Bu > hgures just 
out may have a salutary effect 
A few more off sales figure 


sumer May 


and some of the leading populars 
will fall below the particular 
million mark they cl sh 

The alternative might be adver- 
tisement rate ris But, in this 


event, advertiser resistance might 
be encountered 

There are those who suggest 
that during the coming year circu- 
fields may fall to 


lations in all 

their true and most effective 
media levels. This. it is argued, 
could lead to a sing of the 
paper supply | tion, with 


eventual paper reduction 
and, in the long he restora- 
tion of more 1 and stable 


conditions in pu 1g 
- - — 


astrial exhibi 


Plans for ar 


tion to be held Waverley Mar 
ket during the I reh Festival 
are being discusse n Scotland 
Industrialists are being 
urged by the ish Tourist 
Board to get t ind display 
their product inxious to en 
courage th nd. the Board is 
oflerine wind f iv facilities 
in London, Ir New York 
Toronto, M , d Paris 
—_— _- -_— 


£100,000 campaign for 
j,English apples? 


UGGESTION 


nade within 


the Nationa! | ners’ Union 
that £100,000 a y spent on pub 
licity would be » economic 


proposition for English apple 
growers 

Giles Tuker. fruit grower and 
chairman of the N.F.U. Fruit 
Committee, says home growers 
could drive their sales up 20 per 
cent if people we properly told 
what they miss Dy not eating 
English apples 


Certainly our growers will face 


niense competition in future 
The American fruit industry is 
reported to be semi-bankrupt and 


desperate to get wel! into British 
markets 

A strong challenge is likely 
from Europe, too. Italy has had 
to find employment for her big 
population by expanding horticul 
tural production. The big increase 
will be in apples and pears, a 
serious development, as political 
pressure may be put on Britain 
to absorb much of this fruit 

It seems that an Eat More 
British Fruit” campaign may be 


necessary 


_ _ _ 
Scottish schoolteachers — are 
asked in an article in the “Scottish 


Educational Journa to take 
active steps on behalf of British 
comics. The meagre permitted 
output from British publishing 
houses does not meet the de mand 
for reading of this type Hence 
the swing 10 American comics 
Sugeested solution is not to decry 
American comics but to point out 
that they are bad bargains. The 
average imported comic costs 6d 
to ls. and can be read, it is said 
in 10 minutes 


Fluorescent inks 


for letterpress 
| | Ay since daylight fluores 


cent silk screen inks appeared 
on the market, printers have been 
asking for similar inks for other 
printing processes 
Coates Brothers are now intro- 
ducing two inks, a yellow and a 
green, which can be printed by 
the letterpress process 
These inks can also be printed 
lithographically, but by the off 
set process it is difficult to obtain 
a film thick enough to give the 
full benefit of their fluorescence 
They are quite bright and can 
be printed letterpress on almost 
any good quality white stock. It 
is claimed that they possess a 
much better lightfastness than the 
majority of silk daylight 


fluorescents 
ROUND TABLE 


BRISTOL... 


. . « home of more than 400 industries 


. « « the Hub of the West .. 


the POST is supreme with 
the LARGEST DAILY NET SALE 


COMPLETE MARKETING DATA FROM .ONDON OFFICE: 
TEL. CITY 4975 
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daily 
net sale in 


the world 


daily inch 


per thousand 
space rate 
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COPY TESTING 
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Application Of Starch Rating Has Raise 
Readership Of Ads. 24 Per Cent 


By L. W. DESBROW 


; of Hulton Press Ltd. 


Nearly all Amerman advertising ‘ to 1 . ‘ ft. 
agencies subscribe to the Starch © provide edit al check ft wa 
Index of = advertiv« t reader , turn provided ti : ‘ het Poe 


ship. By a study of ads ertisements inv significant ges ‘ 

which received high \ in publishine P 

ratings, been able to 1 was not unt 1930 that +} . { 
) raise their standards so that the fr gan to apply his techr N 

average readership of advertise shee daw.ies d “4 ’ Z 

ments hay increased by 24 per f P os is a ‘ . oan ‘ - 

cont since the Starch system , iret ’ / ‘ . 


began to be operated 


' owed a good deal of f swe " h the certain specified 
{ ! His main function was t s becaus } j 1 to Of advertisements dealing with 


' ! ‘ t v 1 ose products 


howe, t 
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any a 


y imecreasing b gs vy recall j ay the 


ed the value they w < ving nerally idy sement 


| rd eg from the reading and iv t eC people It is worth remembering that 
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neh achieves the 


| } 
a I service Was opened to a ind can't 1dvertisement w 


' ! s by Dr. Dan Stare ‘ 1 tend to greatest sales cases of the 
- ‘ d sugurated a subscriptior INE d even Posie afe rather exceptiona 
i . » of readership, cove z t } which I e is the classic story of the 
7 s. and operating in Starct Ind ks are idy sement for beds which 
Aimost all major Un | nly the dis achieved a consistently high 
: ‘ , agencies now subserib« Ivantag “ to one Starch rating by the excel 
~ Index and S 
oe rlisement i jually t much in > matter of sel 
: ises, the final pudgment « ng beds. It was realised. how 
* Repeated Insertions ever, that the bed is a matter of 
) ) ’ a , 
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im agem factor 
high Starch rating that is du ! itive . 
: readership fieure for its lect of pub ime ad tising beds with a good dea of 
Potential 
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the issue of the pub 


i or < » on which the 
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: } : ed to ed al features and f \ { readers absorbed their lessons By 
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hel , Faculty of several ur rs < nd ! lual ¢le ind so the xeCSs CONntinues 
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a t | d in the being able to stock pile a mass of 
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, bt Starch material, it is possible to 
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| - Perhaps of colour, of special positions, of 
SS ' e fact continuity strip treatment and 
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re 
"There ARE SEVERAL ways of being seen in The Sketch. ane 
One is to have the lively, sophisticated outlook 
our readers have, to go where they go and do ae 


the things they do. Another, if 

you write or draw, is to contribute the brilliant Ps. 
features published in its pages. 

Alternatively, and most important of all, you can be 
a national advertiser with the astuteness to know a good 
medium when you see it. The important thing 


is not to be out of 7h: Sketch, 


reget ee 7 5 


Ever oe 
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MAIL ORDER IS NO 


LAUGHING MATTER §& 


adver found it in The Times Literary 
nicormn upplement and | have seen it, 
r something not dissimilar, in 
he New Statesman and Nation 
Ihe advertiser may well have be 
ved that the readers of such 
vuurnals would respond more 
cadily to a light-hearted literary 
ipproach than to the elephantine 
tread that one associates with 
nost mailorder advertising 
In this | believe that he may 
very well be right. Space in such 
irnals is not so excessively 
stly that one dare not make an 
experiment, an@ if i succeeds the 
wards may be out of all pro 
portion to the financial risk 
After all, there are precedents 
for the indirect approach tn jour 
nals appealing to the more intell: 
gent tenth of the population. A 
nail-order nurseryman has used 
t every Saturday in The Times 
for a great many years, and | am 


YENDING 
» tisernent 
leather ¢ 


inns nite 


slong this 
for the l 
ompany 1 reader 
resting question 
tood that 
sdvertisements 


ipproach 


slways under 
ordet 
direct in 
factual This one 
the facts in it 
indirect headline 

light-hearted 
from 


ctly 
he admits has 
but to him the 

somewhat 
far 
with 


com suitable 


igree him, will I 
castigate the advertise 


in tt untick 


for the Heart of Kent- 


SOUTH EASTERN 


GAZETT 


E 


HEAD OFFICE - - MAIDSTONE 


LONDON - 60 FLEET STREET 


Fepruary 


Mt can't 
happen 
here! 


Te ~ 


; 
; 


sure he is 
prompted by 
anthropy On 


other hand, his is a UNS LEATHER 


“ 


Co. Lad. (Deps. TL2). Woodhill © ork Be 


special case. There 
is no doubt that. if 
a reasonably 
series of advertise appear 
ing with complete gularity im 
the same spot will attract @ great 
many constant reade ind con 
vert many of then to regular 
customers A brief-case ig a 
non-repeating article bought 
once and kept for fetime, and 
on any given day must be 
so few people actively im the 
market for brief-cases that one’s 
natura! instinct would be to make 
the advertisement as direct and 
straightforward as possible. After 
all, unless the Unicorn people are 
going to be regular advertisers 
always appearing it cisely the 
same place, there is not much 
object in building good-will 
over a long period ce the man 
who needs a bricf-case next 
Thursday will have forgotten 
Unicorn’s address ind) won't 
know where to find 

So each 
stand on its 
man who needs a + case then 
und there, and cats n in suffi 
cient numbers to pay its way 
Its first object sho to catch 
the eve of every who needs 
a brief-case Now 
a brief-case it cx 
I think jt should 
case” 

bloody 
otherwise 

tickles a thousan 
the fon 
active brief-cas« 
bably a mistake 

In Mv OWN experienc 
order, the only 
way of deciding w 
use Was to write « 
that the most 
purchaser might wa 
add a reasonable of per- 
suasion. cut our a t a bare 
minimum of adject ind then 
fit it all into the space 
that would take wut sacri 
ficing legibility spaces 
than that invariab ved to he 
a costly luxury. ar eve that 
the greatest fault Unicorn 
advertisement is ligal use 
of space for a f s picture 
and an overa ter-legible 
headline. For that ter. 1 feel 
fairly sure thar “sign the 
advertisement as vde with 
yut removing an n order 
to save a couple n-inches 


tten in 
way. a 


tiwwr 


interesting 


advertis« wt has to 
catch the 


own ft 


thine 
buyers 
“ven 

is pro 


i YT 


cost of 


of mail 
tisfactory 
space to 
vervthing 
potential 

know, 


est 


direct mail advertising’ Or 


justified 


is the 


Ils this approach for 
straightforward list of advantages 
more likely to 
The copy reads There's never 
an embarrassing moment with 
this brief-case. It's built for busi 
ness trips to hold papers and 
pyjamas—but separately! There 
are pockets for foolscap folders 
and a wip-sealed compart 
for personal things An 
added traveller's joy is the out 
side zip pocket—broad enough 
for the Decameron, deep enough 
for Punch, unfolded. This hand 
some casein selected hog- 
grained leather, finished in a fine 
golden tan, and leather-lined 
can be slimmed in a moment by 
rwo press studs Lever lock and 
fittines of solid brass. Size 17 in 
. Price £7 10s. post free 
($2375 in U.S.A., including car 
riage and insurance) Also avail 
ahle in smooth polished hide at 
£9 9s. ($27-S0) Money back 
guarantee of satisfaction 


bring results 


ment 


would reduce the cost per order 

These are bold words, of 
course, and it is quite on the 
cards that the Unicorn Leather 
Company can prove that they are 


Review of 
Advertising 
by 


COPYTASTER 


wrong. But the old adage that 
the very best advertisement ts 
the one that breaks all the “rules” 
has very rarely been proved true 
in mail-order advertising 
Turning to the 
think it is not nearly specific 
enough. In mai! order advertis 
ing one has to think all the time 
of the waverers. and re 
If that perhaps anot 


itself, 1 


copy 


self 
cent would order if 
case was 
will do 


per 
you said the 
hand-sewn, 3 per cent 
because you 
didn't tell how many 
pockets for foolscap folders: 
another | per cent would order if 


nothir 
nothing 
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STORY 
TOLD 
50.000.000 
TIMES 


Nie 


Tell public health nurses and midwives—and you 
sell to the nation through its friends and advisers 


constitute an 


es district nurses, midwives and public Public health nurses in themselves 


health workers between them make 30,000,000 influential mark ! considerable purchasing power 


visits a year, spanning the entre country from largest through them, turn, you can sell to the enure 


towns to smallest villages. Fmends of the family as community. An <dverusement in Nursinc Mirror 


well as professional visitors, they are held in the is at one and | ame ume a specialised campaign 


highest esteem by millions of everyday folk, their with 100", coy in its own field and an effec- 


advice carrying weight on a multitude of problems, uve approach he nanon. The Advertisement 


their opinions influencing many a family purchase Manager will further details. 


Largest circulation of any weekly nursing journal in the world 


ee fursing hinr — 


Dorset House, Stamford Street, S.E.1. Waterloo 3333 
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EDINBL KG 


The 


Sroteman 


( eo men and women who read 
THE SCOTSMAN comprise the 
classes who buy only the best as a 
matter of course. Advertisers of 
products and services which are 
above the average in quality appre- 
ciate this, which is why their 
advertisements are prominent in 


this leading national newspaper. 


SCOTLAND'S NATIONAL NEWSPAPER 


North Heidge 


63, Fleet Street 
LONDON, Bust 


Keviewe of Advert e—Contnued 


ang mantnrs 
of perfect care for your teeth 


But a 


WHY GO ABROAD? | 
_ ae COMETO, 

——— BUTLER S | 
HOLIDAY CAMP | 


= 


ca 
fielfast Netus- Wetter 


Northern Ireland « Premier Newspaper 
Advertisement Monwoe \ M CHAPMAK, 
Lanton Manwer PRN} -“ \LPE. 85. Pleet Street 
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ADVERTISER'S WEEKLY 


News of PREPCHARD, WOOD 


Finding out - 


‘Finding out’ is one of the key activities of an 


advertising agency 
Finding out about media: who reads what, and 


when, and how carefully 


Finding out about the men and the women and 
the babie 


why? 


what they do, and don’t: and why? why? 


i 
é vp i We 


ae}! 


These things, of course, can be found out and 
worked out statisucally. But does that mean we can 
simply collate the information, and then sit back 


happy ? 


No. The picture changes all the time like a 
kaleidoscope. In these matters of public thoughts and 
actions, yesterday's fact 1s often today’s red herring. 
Purchasing power shifts like sand. Families get smaller 
or larger tomorrow?) We work on the basis that few 
things are finally found out. With media and con- 


sumer research, we must continually go on finding 


In quite another way, people in the advertising 
business are always having to find out odd things. The 
writers and the visualisers are insatiable question- 


askers. They want to know so many things, it’s a 


KF. €. PRITCHARD, 


(PIE ERTISING AND PUBLI 


WOOD & PARTNERS, 


RELATIONS, 25 SAVILI 


shame they can’t be born with eyes that see round 
corners. To help them, we have gradually built up a 


remarkable reference library. Daily, some thirty 
writers and artists tackle our Miss Dawe for hard-to 
find facts and visual references. They never stump 
her. We really began to appreciate this library when 
people who left the agency to work elsewhere wanted 


to go on using it! 


Naturally there still has to be a lot of actual 
going and seeing. An art manager now and again to 
Paris .... Various chaps hither and thither 
Recently several of us, looking into trawling, standing 
on a fish dock at 6.30 a.m. and pretending we were 


always up at that ume. 


It’s all part of keeping ourselves on top of what's 
happening. And 11 all helps to make the job more fun 


ra.vqg. 
LIMITED 
4 s 4 


REGENT 060 (16 LINK: 


ROW, LONDON Wl 
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EXPORT ADVERTISING AND MARKETING 


ll nest pas paletot plus pratique! 


LIMPERMEABLE widericwe 
“MACINTOSH ‘“xc> 


fdeertising Case Histories —19 


How ‘Macs’ Were Launched —~-——~ 
On The Canadian Market 


London-tailored men’s wear has long enjoyed a high reputation overseas, 
and the name Macintosh is, of course, synonymous with rainwear all over 
the world. It is interesting, therefore, to follow the launching of “London- 
tailored” Macintosh rainwear and of Dunlop slacks on the Canadian mass 


market. 
limited high-quality trade. 


Distributors had already been appointed before the war for a 
This is the story of how a mass merchandising 


campaign was based on this foundation. 


The campaign had, of course, to 
be bilingual London-tailored 


To create acceptance of top Dunlop slacks for the Canadian clude 16 Canadian cities from is still emphasised 
quality “London Tailored varket were fe-styled with coast to coast I cheme was 
rainwear and slacks in the cial features designed to ap oacked by an ev ¢ inten were carefully balanced in rela- 
shortest possible time was the  P&4! particularly to the ¢ inadian=—s§ ve mage indis gramme, tion to the number of messages 
objective of Dunlop and their SOnsumet In ; 1947) Wilham = w h the full and ¢ istic SUP- sand current sales and sales poten- 
lemkin, a director of Dunlop = port of the pron | depart- tial. Considerable time has been 
ociated company, Charles Clothing and Waterproofs Lid. ments of the part ng news invested on the part of the manu- 
Macintosh The problem was ind Chas. Macintosh Lid., went papers facturer, the distributor, and the 
lved by the closest co to Canada to discuss the reintro In the summer of 1951, sur- agency, but it has proved to be 
operation of the manulacturer, duction of these products with veys were conducted by the a very worthwhile investment 
the distributors. Ho V. Cowie H. V. Cowie Co., whose staff of advertising agency several because Macintosh Weathercoats 
Co.. Lid ind the advertising salesmen cover the Canadian market areas ont ccuons of and Dunlop slacks are rapidly 
pati . 3 Gibbons Lid narket coast-to-coast After a retailers to the ad ng, and gaining high acceptance with 
MA . presen é eg «Muck cross anada trp, much the pins Wa 1 as to the Canadian consumers. Over 400 
\ ! f t ‘ hian pr ninary planning and inten copy and layout. S helpful retailers in centres right across 
r é spre sive market investigation, plans = suggestions resulted n these Canada, from Atlantic to Pacific, 
, ns J re ( oe in Be we made for an introductory inquiries, and the were given are now stocking the two lines 
: : / sews alee t campaign in the spring of careful considerat ; means 
. a oh a eee ah SO in the three major ( anadian of improving the ign . ‘ ‘ 
hyp a “te het regions—Montreal In addition ng pro- Basie Ad. Copy As 
. = loronto, and the Vancouver gramme a §$ ntensive ‘ ‘ ma 
a ' a . WN WW br \ ria area autumn campaign was conducted She Is Spoke 
= in the same mark oouas oe 
h prod “ 1 ae +s Afier each a. Woz yu speckin tu mee 
h ! f the w Ver handising jemtion Were oi Letom asked a recent advertisement for 
Af f 1 Promotion sive study and ~ The ee ae oe Bros. Ltd., the Power 
er he timing of the ad » in each ool firm, in the Manchester 
Merchandising plans included = marker area w fully con.  ©@ardian, “Yu kan argyu yore 
. sche @ tull swing series of newspaper advertise sidered. {c . of the hed off it continues, in 
“y odie hiidctaa 06 ts, display cards and window Weather was i to the ‘milar spelling, and concludes 
, camers. Sales promotion letters overall success npaign ‘Desooter power toolz inkreese 
: | % D were sent to retailers advising particularly as wea arise 90 produkshun 
unlop 1 of complete plans. The final widely in the dit sions of This advertisement was picked 
* : oP idvertising programme letters Canada , up by a writer in the Danish 
| oldceS ided proofs and schedules newspaper Borsen, who, under 
- | each city so that store man Re le the heading “English for Ad- 
- | were aware of publication etauer vanced Students,” tied it in with a 
{ tes Co operative tie-ins were Reaction discussion on artificial languages, 
: ed and encouraged, free such as Esperanto, and found in 
} ces of advertisements were During the of 1951 it evidence that “some efforts are 
¥ tered to the retailers for their Mr. Lemkin and R i Cowie, being made to approximate (in 
a wn advertising. In addition, the vice-president / ector of the English language) the written 
promotion departments of H. V. Cowie ¢ several and the spoken word.” 
+ hous Newspapers were con weeks » discus various Comments Gordon Kent, Des- 
: { to add further impact to phases of the | on with outter publicity manager: “We 
¥ campaign The Canadian ctailers thre it the are very amused by the fact that 
’ daily Newspaper Association Dominion I was an this particular paper should have 
“3 —_ vided a follow-up on the pro eXcelient pictu eaction chosen to reproduce our adver- 
to the campaig rom the tisement to further the aims of 
' narked success of the test standpoint of 1 ner and that school who believe in English 
: 4ign appeared to justify the the trade, and ssible the as She is spoke We are not 
: ywion to further provinces fapid develop vians for quite sure whether Borsen is 
a Dealers s D St. and plans were made ac 1982 being serious or facetious. How- 
3 g with sna ’ gly. In the spring of 1951 Markets and ition of ever, it is a unique method of 
3 the mai? ‘ sing was extended to in newspapers ir ket area getting additional publicity.” 
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of 
Busines> = 


DON CALLING ! 


London, Ontario, is only one of many prosperous cities 
across the three thousand miles of Canada. In every 
city there are groups of business men of initiative, in 
manufacturing, industry, finance or retailing who are 
looking for new types of goods, equipment or services. 


How can you give them your message at minimum 
cost? Distance defeats the idea of personal representa- 
tion. Too costly, too slow... 


Canadian business periodical advertising is the effec- 
tive answer. You can buy advertising space economic- 
ally to reach exactly the group of business men you 
want. A letter by airmail to this Association will bring 
you an answer in only a few days. Tell us the branch 
of business, industry, or retailing in which you are 
interested, and we will send you immediately sample 
copies of the business publications ap- 
plicable, together with advertising rates 
and audits of exact circulations 


The 102 member periodicals of the 
Business Newspapers Association will 


The emblem 


be happy to help you increase your that identifies 


business papers 
of character 


BUSINESS NEWSPAPERS ASSOCIATION 


F CANADA 
137 WELLINGTON STREET WEST TORONTO 


sales in Canada 


SELL IN CANADA 


ai To sell in Canada, 


talk to Canadians as 
Canadians 


Talk to them through 
their own Canadian 
publications. For ex- 
ample, the Maclean- 
Hunter magazines and 
busine es hew spapers 
listed. 


Fac h one of these pub- 
lications is a re« ognised 
authority in its field, 
Each one has powerful 
editorial impact in 
Canada. 


Payment for advertis- 
ing ip any Maclean- 
Hunter publication is 
payable in >terling in 
the London Office— 
thus saving valuable 
dollar exchange. 


@ Let Maclean-Hunter 
help you increase your 
business in Canada. 
Complete :nformation 
on circulation, coverage 
and rate~ will be 
promptly supplied on 
request. 


ADVERTISER'S WEFALY 


National Magazines 


Maclean's 

Chatelaine 

Mayfair 

Canadian Homes and Gardens 

Book of Homes (Annual) 

Bride's Book (Sem)-Annual) 

Book of Home Decoration 
(Annual) 


Business Newspapers 


Bus and Truck Transport 

Canadian Advertuing 

Canadian Aviation 

Canadian Automotive Trade 

Canadian Grocer 

Canadian Hotel Review and 
Restaurant 

Canadian Machinery and Manu 
facturing News 

Canadian Paint and Varnish 
Magarine 

Canadian Packaging 

Canadian Printer and Publisher 

Canadian Shipping and Marine 
Engineering News 

Canadian Stationer and Office 
Equipment Buyer 

Canadian Trade Abroad 

Crowe Administration 

Drug Merchandising 

Financial Post, The 

Fountains in Canada 

General Merchant of Canada 

Hardwareand Metal and Electrical 
Dealer 


L'Epicier 

Le Pri« Courant 

Men's Wear of Canada 

Modern Power and Engineering 


Painting and Decorating Con 
tractor 

Plant Administration 

Sanitary Engineer, Plumber and 
Stearnfitter 

Style 


Maclea 


WELLINGTON HOUSE 125 STRAND W.C.2 
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What “ HOLLAND'S 
BIGGEST NEWSPAPER ” 
means to the Advertiser 


prepaying subscribers 

plus es daily through the 
bookst a tot readership, including pass 
st 700,000 people over 

16 year f ag } f the subscribers have 


paper for at least six years 


e Volk’s ’’ subscribers 


are the west me category which 
Dutch population 

will gladly give you 

further facts and fig bout our country and 


t«e higgesct < 
Diggest newspat 


Het Vrije Volk 


Joshua B. Powers Ltd., 
ckspur Street, London, S.W.| 
WHI 3366 


U.K. Representatives 


14 Ce 


r 


Arbetet 


the afternoon paper 


with the largest net 


c rc fati n ’ 

Beérlingske aaaaiees * acta 
* 

Tidende 


the Leading dorky NET CIRCULATION 
JOSHUA B. POWERS LTD. Weekdays 
14 Cockspur Street, London, 5 W1 4 4 ' & | 4 
Sundays 
74,242 


SILK SCREEN ARTS L'S 


97 SHIRLEY ROAD CROTOON 
+ 


Arbetet 


MALMO - SWEDEN 


aoorscomeaet si4 


MIGMEST GRADE 
CLEAN © SHARP ) Express 4 
CRAFTSMANSHIP OfLivery 


SPEEDY SERVICE 
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“DAY-GLO"’ printers \— 


WY 


Ta 


Australia 


Consumer Buying Restores 
Trade Optimism 


By FRANK GOLDBERG 
) Goldberg Advertising (Australia) P Lid 
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COMPACTNESs IS AUSTIN'S SALES POINT 


IN U.S.A. 
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For up-to-date, first-hand, 
information on South Africa 


NEWSPAPERS LTD 


24 Holborn, London, E.C.!. Tel. HOLborn 4144 


CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 


Cape Town: 


NATAL MERCURY 
SOUTH AFRICAN WOMAN'S WEEKLY 


Durban : 


Johannesburg: RAND DAILY MAIL 


SUNDAY TIMES 

SUNDAY EXPRESS & HOME JOURNAL 
SPOTLIGHT MAGAZINE 

DIE LANDSTEM 

(Weekly Afrikaans newspaper) 


National : 


] family out of every 3 
subscribe to 


HET PARGL 


HOLLAND'S LEADING INDEPENDENT 
NATIONAL DAILY 


Amsterdam 90.000 ) 
Rest of Holland 50.000 140.000 
London Office 


FRANK L. CRANE 


CENTRAL 2811 


69 FLEETST. E.C. 4 


LUGGAGE and 
LEATHER GooDs 


NOTION & 
NovELTY 


Lave 


cOsMenics ® 
qouet git 


- 


170 BROADWAY - 


' NEW YORK | - NEW YORK-U.S. A. 
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It's a question of 
great concern to you — 


to all of Great Britain. For your 
economic strength depends in 
creasingly on your capacity to trade 


with other free nations 


If you are looking for new American 
business—or for ways and means to 
increase your present exports to 
this country —the Haire Specialized 
Trade Magazines are in a position 
to help you. Here you can obtain 
up-to-date information on eleven 
major American markets . . . and 
the advice and counsel of editors 
with broad experience in their mer- 
chandising fields. 


Today, such aid will prove more 
valuable than ever before 


Write for full market information— 
or call on our British representative: 


Mr. Will Kitchen, Jr. 
131 Fieet Street, London, E.C. 4 


Telephone: 
Central 1960 
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wned monopoly companies 
which are responsible for the 
foreign trade in these countries 
not conducive to smooth 
trade, furthermore, delay be 
tween delivery and payment is 
long 

Statistics of 
w that 


trade and traffic 
internal trade and 
goods traffic continue to rise 

irnover of merchandise in the 
river port at Basle reached a re 


ord in 1982) with 4,006,000 
metre tons State railways 
carned over 20 million metric 


also a record, and 
passengers Atten 
hotels and sanatoria is 
) the increase despite the con 
tant avowels to the contrary of 


tons of goods 


L} Million 


lance at 


Pattern Of Swiss Foreign Trade Is Changing: 


Less Business With Eastern Block 


secives willing in a new agreement 


to exercise the gre t possible 
restraint with increases in prices 
and joan intcrests so a8 Not to 


inflation. It 
however, that 


start the spiral of 
cannot be demed, 


Switzerland has expericnced a de- 
valuation of currency of about 40 
per cent since 1939 This is 


actually less than in South Africa, 
Sweden, Canada, US A., England, 
France and Italy the last two 
have experienced 4 devaluation 
of over 9O per cent it it repre- 
senty a not inconsiderable reduc 
von for a country having a cur 
rency basis as s g as that of 
Switzerland 
Considerable diff 
experienced 


ty is being 
in the financing of 


By MAX FISCHER 


The author, a Zurich business consultant well- 
known in Swiss economic circles for his contribu- 
| tions to specialised journals on industrial, economic 
and sales promotion topics, surveys trends in the 
Swise market pattern at the beginning of 1952. 


the Swiss hotel industry. In 1952 
the number of visitors was the 
highest since statistics of foreign 
tourists have been recorded 
Ihe value of retail sales turn 
s also satisfying despite a 
cession m textile and clothing 
iles This year’s January Sales 
have brought an increase in bus: 
beyond expectation 
d a corresponding reduction of 
OChS 
Ihe wholesale index stands at 
‘20 (August 1939< 100) and it is 
cre that the increased prices of 
have found 


$8 activity 


iw materials 
\pression 
Despite these trade figures 
which give a comparatively opt: 
stic picture, responsible econo 
circles are none the less a 
« worned The likehhood of 
rancial crisis has increased as 
stionshijé between prices 
! loans has become strained 
that even a small recession in 
lustrial employment is likely to 
ve immediate reprecussions 
xon the standard of living and 
vate finances True trade 
xiations have declared them 


« rel 


ICITA 


re-armament pr 
fact that the leve 
has long been dex ind a large 
number of contrac ive already 
been placed this Provincial 
governments hay t yet been 
able to agree t! sion of the 
burden ‘between federal tax 
ind indirect t purchases 


despite the 
expenditure 


It now seems a « in that 
a considerable the funds 
will be derived purchase- 
tax Financ economic 
theory demands it this in- 
creased burden s! 1 be placed 
upon alcoholic beverages, parti- 
Cularly wines nsiderable 
political arguments have been 
raised against t! ce the in 
come of severa neces de- 
pands almost ex ely upon 


wine sales 

simplified 
by the fact tha will be an 
election this y« referen 
dum is of partic interest to 


agricultural areas s the new 
agricultural b ch will put 
on a firm leg s State aid 


and price prot 
As the future of 


farmers 
Bill is still 


Fesruary 14, 1952 


understand 
farming 
population have to be considered 


uncertain, one can 
that the feelings of the 


in order not to give the impres- 
sion that the industrial and com 
mercial majority of the Swiss 


population is planning an anti- 
agrarian policy against the farm- 
ing minority 

In any case, the year 1952 will 
bring a greater taxation burden 
for the Swiss people although the 
increases will seem modest com- 
pared with the taxation borne by 
people in England 

It is important to mention, in 
this connection, that an excess of 
purchasing power which has, to 
date, been absorbing goods im 
ported from abroad, will get 
smaller since household budget, 
particularly of middie class 
people will have to meet this 
eXtra demand 

As far as fiscal policy is con- 
cerned, 1952 will bring little un- 
certainty The question of a 
change in the valuation of the 
Swiss Franc is not under discus- 
sion, even in circles which do 
not normally support an ortho- 
dox currency policy. The policy 
of a free commodity market will 
not be altered even though the 
low import duties of Switzerland 
are not a good Weapon in inter- 
national trade negotiations, as is 
shown by the most recent tariffs 
agreement between Switzerland 
and West Germany The gro 
tesque situation exists whereby 
Switzerland bought in 1951, goods 
worth 1,000 million francs and 
sold less than 400 million francs 
worth 

Finally, what are the tenden 
cies in the Swiss market? The de 
mand for consumer goods will 
be maintained, despite a reduc 
tion of excessive purchasing 
power following increased taxa- 
tion and higher cost of living 
The raw material needs of indus 
try will remain Static—or 
in the case of considerable price 
reductions, slightly higher—as 
the problem of stock piling has 
only been solved on paper, except 
with a few commodities. Greater 
changes in the structure of Swiss 
economy seem necessary in the 
present international situation al- 
though, seen from inside, the 
overall picture shows the Swiss 
market to be compact and with- 
out dangerous vacua 


about 


is the leading and largest adver- 


tising organisation with 50 branch offices 
(.eneral information and 

exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 


Foreign Department, 
} Av. Benjamin-Constant, Lausanne. 
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President Getulio Vargas of Brazil finds his country’s 
booming foreign trade as pleasing as a good cigar 

Exporters to Brazil, as to other South American markets, shared 
his prosperity in 1951— and will this year too 

Every other week, influential citizens in Brazil and round the 
world see in LIFE INTERNATIONALS single world-wide edi- 
tion the happenings on six continents 

Published in English, LIFE INTERNATIONAL is read by world 
leaders such as President Vargas and many others with unusual 
influence in 120 countries outside North America. It has become 
an ambassador of good will throughout the free world—and an 
advertising showcase for products made by free men. 


Taking advantage of this new concept of worldwide coverage, ad- 
vertisers used LIFE INTERNATIONALS pages this past year 
more extensively than ever before. Please write us if you would 
like to obtain further facts about LIFE INTERNATIONAL, 

LONDON OFFICE: # DEAN ST... W.1 + NEW YORK: 9 ROCKEFELLER PLAZA 


PARIS: 26 RUE DE LA PEPINIERE + ZURICH: MYTHENQUA/ 24 
TOKYO. MEL! SEIKA BUILDING, CHUO-KU 


LIFE 


INTERNATIONAL EDITION 
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WHO USE AIR BANNERS ? 


HESE FAMOUS NATIONAL 
ADVERT {AY i i FWA CLIENTS 
BOVRIL LTO. CEPHOS LTD. THE PYRENE CO. LTD. 
FERODO LTD OUTSPAN ORANGES & GRAPEFRUIT. 
PEPSI COLA LTD PAL PERSONNA BLADES LTD. 
D & W. GIBBS LID SOBELL RADIO & TLV. 
HM. GOVERNMENT CIVIL DEFENCE RECRUITING 
& THE VACUUM OIL COMPANY LTD. 


Send to-day for illustrated rate card to: 


A. FRASER WHITE & ASSOCIATES 
14 CHEAPSIDE, LONDON, E.C.2. Phone: CiTy 4196 


_ Let us help with your 


Economy Campaign 


We specia 
economically printing 
weekly and monthly 


PUBLICATIONS 


| i 
Quotations invited 


G. F. TOMKIN LTD 


LEYtonstone 11645 


Around The World 


PHOTOGRAPHERS 


BRIGGS: 
MUSeun 404 


22 CHENIES STREET-WC:I 


ARTISTS AND 


STUDIO 
leleph one. 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. BOBINSON 
STUDIOS, LIMITEKD 
72a Plough Rd., Battersea, SW Ii 
Tel Nos Bettersee S300 & 4866 


POSTERS 


TICMETS SHOWCAROS & OIEFLATS 
HAMOWRITTON OF SILK SCREENED 


REGINA STUDIOS SIGNS & SrePLaNS upd 
27, SonTOn BOAR nANW 


DOASPLAN 
SVK SCREEN 


SESOCIATED 
Bal eRAaeTs a 
CAA DEM TOM ae, 


SNDER PLACE. 
eS ren 1416-7 


PADDINGTON 
ADVERTISING 
COMPANY 


Feed wet oe ae” 


37 SPRING STREET w. 2. 


Danish ‘Blue Book’ 


JHA he 
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CCURIST WATCHES 
BOB MARTIN'S PI UCTS | | ‘Ir 1 4 
BROWNS CHESTER LTD . es es 
CABLE MAKERS’ ASSOCIATI d d d “a 
(CHUBB SAFES & KS 
EARLS 

IL DEPENC! 1 

IRVILLE SUITS & DRESSI 

RESCO PAINTS » | 
tHE ECONOMIS1 = 
FERRANTI RADIO AND TELEVISION a J 

ENERAL SERVICES (LONDON) LTD 

IHN G. HARDY LTD (fWEEDS & WORSTED 

LPORD FILMS 


IMPERIAL CHEMICAL INDUSTRIES LTD (META 


KAI 


Lil 


MALDANO COCKTAILS ALE LISTER & CO. LTD 


LO PB. COW LTD 


& PERTILISERS 


DOMAH COFFEES AND TEAS 


ae AGENCY 


» BEERS 


AARTINS' CIGARETTES 


NEWMARK WATCHES 


EVELATION SUTTCASES 


yt 


TIONAL INSTITUTE FO! Hit BLIND 


eee BY ALL 


THMAN CIGARETTES 


RGE ROWNEY & CO. LID 


NDOUR FABRIK 


tH 


VIYELLA', “‘DAYELLA’ (WILLIAM HOLLINS & CO 


WHITAKER’S ALMANACK 


) hents are a pretty mixed bag. How mixed you can see harm 1 with a contemporary and efficient 
n the list above and even more, perhaps, from the two zinc-die-cast w horn. An advertisement for which we 


EK BRITISH DRUG HOUSI LIb 


ACCOUNTS 


llustrations. A is for Accurist Watches, watches which have were respor half of the Zine Alloy Die Casters 


i reputation as hig h as any in the land Sound and c nsistent \ lator 
has helped in the building of that reputation Look dowr You will recognise many well-known 
But what about the old-fashioned brass bulb horn that voes name I \ rusing, we modestly affirm, has helped 
Z That comes from an advertisement in which its dated to make th bnown 


EVERETTS ADVER 


TISING LIMITED 10 HERTFORD STREET LONDON W TELEPHONE GROSVENOR 347 
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TRADE AND TECHNICAL ADVERTISING 
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lex 


Technical And Consumer Advertising Differ 


Method Of Approach Only 


\ 


protection sery 


copy. ! 


cal te 


one 


b 


the 


prow i & u” rh 
i P r 
f g y 
x r x ni 
hnecal a t 
nformatior Old Mi 
f ” , , 
’ i a very importa 
tas / “7 comununty 
l pra tr ans tha 


and speci 


id hat artwork must 

4 WOU ale whatever 

jue may be emy yed, that 

sder, wi already knows 
"t a in about Nhe subject 

lec hat he has gained 

uselul miormation§ tron 
iw advertisement 


It all sounds very dull, but it 
need not be. Even within these 
rather prescribed limits there is 
room for ingenuity and imagina- 
tion, and sometimes for humour, 
if it is used very carefully. 


Technicians are serous, intel 


XC folk ind they are most 
ily sermous about their jods 
j wn ’ iffecting them 
so while it may be sound to use 
uur aS a lead-in, the copy 
ist then go on to give informa 
about the product or service 
Anvihing ss ws only remind 
} sing 


It «s often argued that techni 
ins ire human beings and 


for will respond to 
inary emotions This is the 
iment { those who i no 
ured to tackle technical ad 
ne the hard way ei 
echnicians ire human 
zs But they are itensely 
vei) 


Two Points Of Difference 


IN TECHNICAL 


. u i 4 < ‘ when 
cs ! adver 
rt r 
zw 4 emu 
pec his a de 
Ihey a read the echnica 
papers, and study adv scmcnts 
as part of th s cy often 
j f fee hou it even 
when tl read apers in 


a bu s fra und 
I here fc echnique 
wployed Dy i well-known 
advertisers and R s which 
flect, con technical 
account imto a ¢ er one 
The campaign cor sles Upon 
t projyectior » particular 
whict ‘ hammered 
¢, more of i wt ma 
humorous way 1 appro 
priation 1s large gh. af the 
sdvertusements ap; with sufh 


nost im 


) an { ‘ g Over a 
general idea 4s sult wt to sell 
that particular prod this form 
of advertising scoesstul 
and has its legitima we But 
if Ss Moet technkal ad tising: it 

vould be ‘ sting to 

A w fhe ” sales of 


errisurieg 
pt @ tess 
formanive 


Since the wa stion has 


frequently been ash Can the 
sdvertising ager illy help 
technical advert 

My answer Yes, @& 
wgeanises for 

This means © agency 
must have a re ation of 


ADVERTISING 


@ DESIRE can normally be aroused only by playing on the profit 
motive or the desire to make something better 


@ ACTION is rarely immediate. 


IN CONSUMER ADVERTISING 


@ DESIRE can normally be aroused by playing on on 


emotons. 


f several 


@ ACTION, generally immediate action, must be induced by the 


advertisement. 


By ARTHUR HUGHES 
Managing Director, 
Technical and General 
Advertising Agency Ltd. 


This article is a summary 
of a paper read recently 
to the Regent Adver- 
tising Club. 


+ 


technical matters —-wh 
necessarily the same as tec cal 
knowledge To be ¢ ne 
agency must |¢ o weld 
together a chnical and an ad 
vertising apprecia he pro 
bien It wi d ised pro 
duction sources because 
voUTT f work espec 
idaptations I he agency 
relations mus ich 
closer than in cas f con 
sur advertising l I 
must be prepared hard 
work for a modest rf I 
must { at 1s » live, ge eason 
able service fees from its chents 
Another question | am often 

asked. and it i Natura wr in 
view of the 

technical adve 

agencies of 

fully handle 

Again, I 

Yes, if the 

to recognise 

different ipproact and 


technique 


In practical terms, this pro 
bably means that the large 
agency can afford to have a p 
perly staffed technical or indus 
trial department \ medium 
sized agency, | am inclined to 
think, needs to specialise if it is 
going to be successfu A sma 
agency can cope, and I sce no 
reason why should not cope 
quite we f wt is prepared t 
have on call a number of techn 


cal consultants 

Of course, any agency can do 
it if the client does most of the 
work, but the future of technical 
advertising does not lie in that 


direction. 

The consumer agency is able 
to get trom publishers most of 
the information needs to arriy 
it a ppraisal of media 


Continued on page 266 
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ADVERTISER'S WEE 


Retail Furnisher’s Advertisement 
Puts Husbands ‘On The Carpet 


By SCRUTINEER 


Trade journals do not often report on the advertising of their retailer clients, 
Serutineer was therefore particularly interested to see an “open letter” mentioned 


ina furnishing trade journal, in which husbands are attacked for not supporting 


their wives’ buying activities. 


must help housewive 
i for new furnishings 


neighbou 
; Bar w 
p on the knuckl ® 
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HOME & EXPORT 
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firms that matter and read by 
Executives in all Branches of 
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Industries 


rT 


wice Weekly 
Tuesdays & Friday 


SPECIMEN COPY 
OmeTe camo ow REQUEST 


ll 262 Frurtary 14. 1982 
H 1 t t produce 
a her tf t : mn which wt 
- het Gan tie amet 
* ol * ‘ 
N g sig { the tumes 
- A." g use being 
j cn ‘ Sy flers 
Py whict y fe pur ke 
“< t t j Tt published k 
i v wid ! } ost ° 
to keep a tig t i wy 
Here cxample which cor 
; ces vd » from the Oushtier ‘ 
A read “ . 
| entered iv " agreement 
. on rder viven bw me > man 
facturers fea R d Vi 
buat , } s { ; , rr 
f “ " 4 ‘ 1 t ’ ‘ i hire . und 4 F ; 
4 = . “ t th husband in arger hrer L ta out n ; “” rece? 
ol . nee can be overcom Io i “re a m farmitis when I ’ ‘ ” 
i ' ‘ d hey have put th ph nery and Swayi H (as in wrar ’ The niract would 
: le f , ifort which can often w , and j O (as ir P had a er one year 
: low th " { h hea “ s~fla mor ru wid the a r ne 
: : te f en It ws the hun } er i mipira aver u i nk ha I ha 
¥ P , 1 ad ing which can hely ash beoken the azreeme? Car . 
os d bly _ ct the It variadly ; ” 
-_ h dvise t our And h is tt » from th 
: Personally, I do not doubt for An mn Typical was K leg ux | 
, { ne ' ny | j we Sh From wha a ha vid the 
— " b t ih th dP go | M Sas “ h was persona 4, and if 
ra wet } . * a i he me " hen it 
‘ * i ve Fruit armne mm er wher 4 
i R R i Trade posed of vr asiness. Ever ) 
: “ d , . Fa ind fa ind circumstar ind if on : 
t wend va vy i . t h rue nsiru nola niract 
1 ’ ! tN doage “ < Prevodi 4 ce hve j t i n t t intended that u should run 
i? von nployes ; aa . 
ee ; New York whose publicity { xpenss 
a nal eftorts “ a ee ee 
VMs ) knowledged t econd rhe wise ~ 
Se ' 0 A favour dea with th Ihe w sCSPAITING Be stor 
| . ' ' \ hpast _ : 
highligh pvdivie ‘ i t . 
- fies rath } n | 
oat t y of  reductiors i Ww % 
: | ‘ { Bonds f ied a | \ . ving you “oat Minton 
| figure sketch of “Our wond f » ‘ Now a yt 
~ | y flannel op © tapes . fruit id - ~ %@ The 
al | <n9 OS ow $19.95 It ww Jo | pre 
me ! t yy played up the tast i ” ma | / earn 
=, j ; 4 as Line ei ‘ “ much | » | 5 rt? ene 
= 7 “ ~p gt And wu ‘ t nor i ‘ A 
“ h h “ ' d Be } en reetome 
j ' we's't ¥ Sale attractor I dt n these F nog y 1 2 mento 
Gimbels followed a similar idea lant | a | dome hoe j 
‘ ‘ ’ ; Wischetie | 2 tte 
. ) ad. bighhghting a group of v has | yd j eunss 
. with “DOWN” the domi develo greater } ol aued 
ig word im the caption, the then ‘ trun and =. " Retro Tomes 
iphasised by the downward su ry. It . & 
+ i a ketches and (tt wi ~ = 
y ynung arrows Ih opy , I I d fends aavertvond um the 
7 “ i ime raver hecause “ b diu . 
hing’. And because tre i . verw cy cor 
e with a big manufacturer ¢ s and i 4 merchandising te-up which 
, \nother bright piece of Gimbs {ft les wil Rad Times 
7 ’ ; — E esT . ort 
e — - 
Fy = . 
- Oe @ on ns a Bulletin 
7 ential business ais ae = : 
- | gen we 
| F 5 (tae 
rs | 4 ’ t- ‘ 
~MANURAL ae 
} } > met A ua 
TS imp = wron™ 
3 LUENCE EXTENDS 4, = : ust 
; MOrTy a a SEYOND ™E BaiTisy ma = or 4 a 
LONDo,, - ' s | = \ v - : s. 
N OFF WEST 
RD STREEA NCMESTER } 3 ; 
> — wec2 
¢ T™? 
i og emma 
} \ \ VA ; fala ae on are * ie ae — i is 
a ee 7 cee EN ge | 7 eo > ae a an ae. ee ree i cei 
| ee aD aa Sa tae pee eee a fs 
ae es oe ee i ag 3s eS ee es ee q ota - Be ee ah eee  o 


ADVERTISER'S WEEKLY 


yousts 
Tee - werartk 


went’ 


SPRING 


PREPARATION NUMBER 


March 19 


BEGINNING ALL OVER AGAIN 


No matter how hardened the driver, the approach of the 


lighter evenings brings thoughts of country runs and 


holiday tours, but such thoughts are also a reminder to see 
that the car or mount is equal to the test it will face, and 
during the next few weeks repairs, adjustments and renewals 
will be the order of the day. Present your products to 


this buying public through the pages of these special numbers. 
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MANUFACTURE 


FOR 
W.P. BUTTERFIELD LTD. 


Manutect 


BUTTERFIELD 


STAINLESS 
STEEL 
EQUIPMENT 


soup, 


rors of the 


to reach 
pickles, 


sauces, etc 


FOOD MANUFACTURE | 


wi | 


j 


? Stratford Place, London 


FOOD MANUFACTURE Is one of the 
LEONARD HILL TECHNICAL GROUP 
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TEVIE spectalised monthly 
| dealing with all 
engineering in which 
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ving and 
equipment 
pen ast ce 


hydro electri 


MUCK SHIFTER 
and Public Works 
is another publication of the 


Digest 
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MUCE SHIrTeS 
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All published at 
17 Stratford Place, W.! 
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Scrusineer's trade press review 


Continued 


the stated period, whatever 
circumstances, then the sale 
@ business in the meantime 
would not put an end to Ut, and 
he contracting party would still 
he liable 
In addition to individual liegal 
vt there are in trade 
d profession problems commor 
members which 
ff Acts and Orders 
le press, generally 
servite to its 
guidance forthright 
Hous of 
lation, and 
evocation of 


blems every 


criticism 
otherwise defective 
oncrete suggestions 
amendment 
A case in point is the question of 
frug names, a topic which has been 
worrying the pharmaceutical profe 
m for some time The Trade 
Mark Act, 1938, is very much in 
he picture here It goes part of the 
way towards meeting the demand 
one substance, one name for 
juires a trade mark for a 
ical compound to he employed 
n association with a name open to 
he pubhe use, says the Pharmaceuti 
i Journal, commenting on 
paper on the subject 
ed out that while the manufac- 
yuld consider the demand as 
threat to “rational therapeutics,” 
he pharmacist objects to a multi 
phety of brand names for one sub- 
ince, because it involves a signifi 
locking-up of capital and he 
the irritation caused when 
prescription is presented for a 
nd not in stock, although the 
x substance from another source 
lready on his shelves 
Comment from the Chemist 
Druegist on the question ts 
The indecision that overtakes 
many parents in naming a new 
irrival im the family is enormously 
mplcated in the christening of a 
w drug, since the name for the 
frug has first to be comed instead 
f being selected (as a rule) 
) existing list, however lengthy 
It is not surprising that some of the 
proved adopted by th 
Pharmacopa@ria Commission come in 


rc 


and 


from 


names 


nticwsm 


on many 
ind some showing farlure to 
ite the difficulties. No doubt 
fividual selections will continue 
greeted with metaphorical cat 
until the end of 


scores, some 


time 
. 7 * 


problem of nomenclature 
s moa different way in th 
industry 1 
ind “linen” are constantly 
ipphed The Retail Trading 
dards Association keeps a close 
» these problems 
Irish Linen Guild in 
d 
\ new body that has recently 
d the arena against people who 
1 spade anything but a spade 


Silk and Rayon Users’ Associa 


TH 
atl 


wool 


rms such a 


and so does 
its particu 


t'nder the heading “Misdescrip 
they recently ran this adver 
nent in the Outfitter 
Ihe Sik and Rayon 
~iation is concerned at 
ng use of the word 
be goods which are not 
of silk 
Goods made entirely of rayon 
xample, have recently been ad 
d as ‘utility te sks acetal 
silk jersey Such misuse of 
word ‘silk’ ms both misleading to 
public and damaging to the silk 
The Sik and Ravon Users’ 
ciation asks for the co-operation 
he trade to ensure the correct 
vf the word ‘silk’ in future 
The Association now gives notice 


l vers 
the in 
sik’ to 


im fact 


that where + j 
tions constitute offences 
Merchandise Marks A 
take legal a 
concerned 


mm descnp 
under the 
ntends to 

t the firms 


Hon aga 


* 
NO trade is more vus of the 
‘ importance of using than 
the fish friers Th 
Fish Friers’ Re 
onsid 
vart aspect 
One of the 5 
sused most contr 
that of collective advert 
February suc 4 
that colle adve 
bring equal benefit to 
When we 

different) cur 


various 


rabie 


tive 


consider 
umstance 


lasses of fre 


yperate 
the least, 
advertis- 
collective 


seems undesirable, to 
to deal with a subject lik 
ng im a categorical " 
manner 

‘There is some a gv 
sdvertising and fx 
know that nm g i 
enr the soil ving 
acquired a garden n ver 
read many books in tch 
tailed information 
iS NOt wise to order a 
ind spread 


between 
We all 
manure 
recently 
I have 
of de- 
find that it 
! of manure 
t indiscriminately. Heavy 
soils and light so need different 
kinds of manure 

But mark this lants will 
not thrive in a part garden, no 
matter how well and how skilfully 
the soil os manured use the 
position or the cluma nsuitable 


hes 


sing’ for 
hop’ for 
vy I con 
demn the ind ling’ of 
idvertising t 
Most readers 
“will be 
commodity wh 
widely advertis 
no longer bec 
rently 


ticle con- 
ill some 
time 
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one 
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By using the advertising 
columns of THE SYREN 
AND SHIPPING your 
name will be kept in 
front of the leading 
Shipowners, Ship- 
builders, Ship repairers 
and Marine Engine 


Builders at home and 
overseas. 
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THE SYREN 


AND 


SHIPPING 


is the only weekly Shipping 
paper to publish monthly lists 
showing Tonnage under cons- 
truction at home and Overseas 


Send for @ specimen copy and rote 
cord to 
SYREN & SHIPPING LTD. 
26-28 Billiter Street, 
London, E.C 
Phone: Royal 5322 
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Id. for 833 Readers 


That is the cost of advertising in 
the “Bolton Standard"’ 


A local weekly enhances 
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80,000 readers weekly for 8 -s.c.i. 
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AUTOTYPE *° 


(Most of the really good enlargements are made by Autotype) 


ADVERTISER'S WEEKLY 


WHEN PLANNING THAT B.LF. STAND remember Autotype 
supply enlargements and transparencies of any size, either in black 
and white or true-to-life colour. And for emphasis in the sales 


story Autotype COLOUR ENLARGEMENTS are most effective. 


THERE IS STILL TIME for Autotype to assist you with your 
Ideal Home Exhitut 


THE AUTOTYPE COMPANY LIMITED BROWNLOW ROAD 


WEST EALING LONDON W.13 EALING 2691-2-3 


overwhelmingly superior ! 


the facts speak for themselves 
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SCREEN AND POSTER 


COLOURS 
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Poster Colours 
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PELLULITE only moderately 
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Nee Mainly Personal 


over the plum of a 


we publicity d 


Cildham Car 
bLvening Chr 


he did during the war with the Royal 
est African Frontier Force of 
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, tivitie it rat f 
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Mh 1 “ mM «vi Te awys 
he wrote a weekly broadcast in a public relations bh 
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. > foreign matchbox labels’ 
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hack at the PA. for a month when Britush advertisers get their moncy s 

Wilfred Martin who, as a big pub worth in Canada is lan Macdonald, 
, watlah with the Chindits, had general manager, Canadian Daily 

hom on Burma and who was Newspapers Association And 

w bhulding up th ost war believe me, the obduracy of many 

publ department of J. Lyons & of these advertisers makes his job 

Cé nvited Mr. Butterworth to join no sinecure! 


hum as press officer, When he left For years he has been trying to 
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“pacebuyers ify are satisfied 


that good results can be obtained at 


a : minimum cost by the use of a 
medium giving the maximum results 
from a satisfied readership 
THE UNIVERSE’ with over 
228,000 COPIES WEEKLY 
. can and does give satisfaction. 
: , 
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Sidney Butterworth, 
Brighton’s next pub- 
licity director, looks 
forward to Confer — 
ence: lan Macdonald 
tells what goes with 
advertising to 
Canadians: Allan 
Stephens will be 
fourth from Outram's 
to be Glasgow Club 
chairman. 


By CONTACT 


gow will reheve him of the rather 
onerous combined duties of vice 
president and programme convener 
ss Allan G. Stephen, six-foot assis 
tant general manager of George 
Outram & Co., Ltd., publishers of 
the Glasgow Herald, Evening Times 
and Bulletin 

He will be the fourth member of 
his company to hold this office 
The late H. Thomson Clark was the 
club's first president and as Bryce 
B. Morrison and John M. Barr have 
both passed through the chair, Out 
ram's have to date provided more 
Glasgow presidents than any other 
publishing house in the city 

r. Stephens joined the firm more 

than twenty-five years ago on leaving 
Shawlands Academy. During World 
War Two he served with the 
R.N.V.R., mainly on minesweepers 


= + * 
HAVING hardly returned from a 
tour of Austria and Switzerland, 
that confirmed globe-trotter, Nor 
man Taylor, former advertisement 
manager of the Clitheroe Advertiser 
and Times, ws now on his way back 
to Australia 

“Having toured the world over 
for two years I have come to the 
conclusion that Australia is the best 
country at present he tells me 
“The high cost of living on the 
Continent, particularity Vienna, re- 
veals that little old Britain 1s hard 
to beat for reasonable costs im 
everyday necessities, and if only the 
climate were more sunny | think 
1 should remain in the land of my 
birth 

“| hope to return again some day 
if 1 can manage to save a litle 
money.” 


* * . 

A. R. KING, manager of Spicer's 
Leicester branch, who retired 
more than fifty years service 
him, has at least two claims 
distinction. He was the first tra 

to be given a motor car. And on the 
very first day he was pulled up for 
exceeding the limit of 20 m ph 


WEEKS WISECRACK 
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“You may have lost your 
hair in the agency's ser- 
vice, old man, but that 
doesn't justify your 
claiming a new wig on 
your expense account.” 
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> PUBLICITY CLUB OF LONDON 


F CHAMAS fF MURRAY OLE Om 


° DINNER - DANCE 
FLOOR SHOW 


Grosvenor House — 
March 6th 


7 P.M. TO 2 AM. 


H-U-R-R-Y! p-l-e-a-s-e! 
If you want to be there! 
Tickets are going very fast, are limited, TICKETS 


and will be allocated in strict rotation ™Two 
Apply today (enclosing cheque) to the 
Thanh ‘ Secretary, Publicity Club of London, GNS 
Gee & Watson 19 Charing Cross Road, W.C.2 EACH 
4 r ere A 


NOW READY 


The completely revised, greatly extended 
1952 


PAPER MAKERS’ 


AND MERCHANTS’ 


DIRECTORY 


OF ALE BAT IONS 


@ Conton of nea i Pulp and 
B iM Se I nak of 
| ts j d hs of lag put 
po d f od ssifted of fucts 
_ British ‘oa Overseas Agents, M Rey s 
Merch W! S d Manufacturing § nd 
Equipment Suppliers British Pp, Stainers, Converters 
Was Par Merchan Ci Ou 4 Cart nd Paper Box 
M factu Pay Bag M kers, Ch ( Producers 
1 Trade Asso Als bles of W d Sizes 
Trade Customs; Buyers’ Gu " 


SUPPLIES LIMITED: ORDER NOW 
Advance bookings have abvorbed the greater part 
of the limited edition, and orders are being filled 
in retetion To secure your copy by return, please 
post the coupon NOW. 


------—=-FILL IN AND POST TO-DAY------—-- 
re ms Ltd 180 Fieet St.. London i 4 


P s send by return one copy of tl 195) paper 
MAK SAND MERCHANTS’ DIRECTORY OF ALL NATIONS. Invoice 
fer despatcl he post-paid price of 35 


AW PMD 
Over #4 (USA & Canada $6.50) cash with order 


ADVERTISERS WEEKLY 


ADVERTISING MANAGERS are 
invited to write for particulars of the 
advertising medium that brings a pro- 
duct's name prominently before the 
purchaser—when she is in the shop. 
Redfern Advertising Rubber Mats are 
welcomed by shopkeepers — and are 
certain to be displayed. Any trade name, 
mark or symbol, and any combination 
DOORWAY MATS of colours, can be incorporated in these 
FLOOR MATS hard-wearing, long-lasting mats. 


COIN MATS Redferns, originators of the advertising 
DARTS mats  ‘ubber mat, have supplied such famous 
sow.s mars advertisers as Bile Beans, Osram Lamps, 

Milk of Magnesia, Snowcem, Gaumont, 
Craven ‘A’, Kolynos, B.S.A. Cycles. 


wat inied bh sper és RUBBER MATS 


REOBFERN S&S RUBBER WORKS Limited 
MATIOMAL ADVERTISERS Oivision -uvoeE CHESHIRE 
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Ads. Will Feature 
*Andrex Softness’ 


Gordon & Gotch Advertising 
L4d., who took over the St. Andrew 
M Lid ount wards th 1 

a oe 
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McEWAN’S SIGN 
NEW AGENTS 
Advertising and publicity for 
Mekwan's ales and stout 

(Wm. Mckwan & Co., Ltd, 

Edinburgh) is to be handled 

by Graham & Gillies Ltd. 
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...a classic advertising campaign 


Generally regarded as one of the classic advertising campaigns, Preparing to be a beautiful lady” has 
been appearing for Pears Soap for the last 19 years. It is a remarkable combination of natural appeal, 
creative flair and practical market research. [It was discovered that at any given moment there are over 
2 million little girls between the ages of three and ten in the United Kingdom. Little girls use a lot of soap 
and most mothers want their daughters to have a good complexion. Thes« tacts were translated into terms 
of warm human sentiment. The result you know. R.C.N. have great fait! the effectiveness of the human 
approach in advertising. Lf you feel that your product would benefit from such an approach we should be 


pleased to talk it over with you 


es ge ji 
RUMBLE, CROWTHER & NICHOLAS LTD 
Lien } | 


as : 
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Advertising Association 


Competition 


for men and women in all branches of advertising 
under 30 years of age on 8th May 1952 


Write an essay, not more 
than 1000 words, on 
‘Why I Believe in Advertising’ 


Closing date Saturday Sth April 1952 


PRIZES 


Three first prizes of travel bursaries 
of £100, six second prizes of £10 
and to all prize winners 


free registration to the Apply for entry form to The f ducation Secretary, 


Advertising Association, 110 | leet Street, London, E C4 
Brighton Advertising ‘ ° ‘ ‘ rr 
Envelopes should be marked © | iy Competition 
Conterence 
_— Names of the prize winners w «¢ announced not later than 


Thursday 24th April 1952 


No Entrance Fee 


MOULDED DISPLAYS 2¢ keen orices ddd dddddddddddssdddd 
ask your 

studio friends 
about 


k cs Geltot- 


, 1¢ 
as t ipply a unit that 

d hold tensive tine com te nee Yr . 

{ 1 twelv ns compactly, need 
little of the chemist’s valuable counter space, act as a self-service item Y 
for the public which was also easily accessible to the retailer. These 
features were achieved 
It was injection-moulded in plastic : a g eat ving over a built-up 


display. You we always approach the displ juestion with the LEADING SUPPLIERS 
advertiser’s viewpoint well in mind. May we show you some cxamples 


fr m the full display service we offer. ‘ TO THE LONDON STUDIOS 
OF ARTISTS’ MATERIALS 


Rodney 4560 and Rodney 6165 
87, Crofton Road, London S.E.5 
ACRO Marketing Limited @ DAILY DELIVERY SERVICE 


Dusplay Dr mega Plas 


eee 77) 


Point of purchase pushes it home! 


é 


oan 
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Publications News and Notes 


‘Bandwagon’ Search * 
For Wit, Satire on - 


Bandwagon, |; iby Norman \ king promouon piece in th 
k Pu 
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z ° ° e ° | be published > and sold Modern Caravan for March wil! 
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f "age Sizc at th deal rm xhibition 
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| 4 -=* 
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‘Railways Should Spend CLASSIFIED ADVERTISEMENTS 


More On Advertising’ 


British Railways are criticised 
y £ R. Freett secretary ¢ 
Dunoon & District Hotels Ass 


WILL NOT LIFT 
SHELTERS BAN 


Desy pr frorr “ 
h wl ! 


f tt h Midd x ¢ inty 


ADVERTISER'S 


Ad. Executives 
Tour Factory 
Th February nm tng of th 


Herts and Beds Newspap Adver 


scm Executiv Association 


O'Conno nd P. M. Macmamara 
idvertising manag nd personne! 

nag resp v of the 
Shredded Wheat Co and A. P 
Sweeney put y nanager and 


. 
Salesmen’s Trophy 
The gathering of sales and service 
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Isle ¢ 
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f Man Has 
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Visiting f res with a view to 
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n be one of the duties 
of presentative who 
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Man Public Board 

Th ' selling the Island 
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ough England trying to 
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national press ad 
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cing used 


Workshop Session 
For P.R. Institute 


The Institu f Public Relations | 
s to hold a new series of occasional 
ve ™ ne 
At the first, to be held at the Ford 
Showrooms Regent Street on 
February 21 mor B.B.C. official 
will spx yf The BBA and its 
r hip with the public 
he I: s fourth ““Work- 
Sess t the National 
of Houseworkers, Mount 
on 7 day the special 
} ner provincial press 
“ disct t R. K. Gerrie 
l dor d Newcastle Journal 
d Leonard ¢ p. editor, Middle 
€ 1 ertiser. 
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NORTH OF ENGLAND ONLY 
‘ mplete our national coverage 
proftabic additiwnal line o 
bree Lance men calling on non-food 
ailers No fuss -you ect the order 
we do the rest Average carnings i! 
per order Full details without 
obligation. from 


Box 9672 
Advertiser's Weekly 180 Fleet 8: ECs 


LOSTS OF RETAIL BUYERS io depart 
ment stores. multiples and co-<) 
STORES OF THE WORLD Direc 
tory S20 pages 4% STORE 
magazine of retailing Oo (Onford 
w 


ADDRESSED I AS. ready for sick 
ng. available 10s. per 1.000 All 


untry-wide coverage De 
19 Kime Sureet Gr 


PUBLISHER of I nwa! Journal deares 
additional publketion. Odd redu 
t { ver als MV ould muicr ad 
ring representation 


miy 
180 Fleet St BC 4 


favourable px 
Circus. Suitable for 
TYPE-SETTIN 
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for use these 
considered 

Write 
Advertiser 


BUSINESS 
OPPORTUNITY 


PREMISES OF SAK SQ. FT 


RGANISATION, 


assisting any company requir- 
either by placing business 
a financial interest 


al proposition or suggestions 


ekly, 180 Fleet Street, London, E.C.4 


AVAILABLE In @ 
adjacent to Piccadilly 
SILK SCREEN PRINTERS, 
COMMERCIAL 
stupios. Can be easily 


units. The advertiser 


Alterna- 


premises would be 


Box 9930 


PRINTERS with Works m and 
Bedford have paper and facilities for 
production f P : House 
Organs, Staff Journa Fin out 
work @ speciality prices 
Assistance with f ‘ ecuion 
ot Advertising R ibe given 


on suitable terms W rie . 
Bailey Press 4 ctkenwell Road, 
London, EC.) 


SPECIAL ANNOUNCEMENTS 


See January 24 issue of Adver- 
user's Weekly, pages 134, 135 
and 139 for the Advertising 
Services & Supplies Section 
February 2! will be the next 
issue containing these services. 
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CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT, © 64. per lime, 40+. per display 

APPOINTMENTS WANTED, S per tee, %* per dixplay panel inch -—s ba 

ctastifications, 45. per tee, 445. per dixplay panei inch Minimam, | tines, Bot No 

charge, owe lime plas Od tering posts ote Series rates om «pplication: all 

advertbements weder seven insertions MUST BF PREPAID Address: “Advertiser's 
Weekly 180 Picet Street, London, £4 4. CHAmcery 8844 
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represent 
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" “™ ale La t “ z North Amer i ewspapers 
ve an @ s Pene require a 
week Ca ‘ stating > me 
; *- SALES EXECUTIVE COPY WRITER 
7 A 1 Hi ys ! “a + ‘ 
Works M ri t secure fina a dvertisin | R u 
| Moma Ge ancial advercising | | EQUIRED 
| SDVERTISEMENT SPACE REPRESEN and = assis ' ad stration 
| TATIVE 1 High standard of e ation and Owing to continued Apan 
j . z 
| . sential as e« personality essentia | s ot we need 
s nve a fla Box 9928 dd pyw with UF 
«k ‘ Advertiser's Weekly 150 Fleet St ECS | | up < d r 
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. 4d : ‘ | SHORTHAND TYPES! FOR PLBLIC | ford t j 
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3 DISPLAY \ 


SALES PROMOTION MANAGER 


| For medium-size Engineering firm in London wit tri- 
butory Pension Scheme, producing and Fe ecial 
| Machine Tools and Printing Machinery. Apr re 
than 40 years should have Engineering backgr able 
| of writing and laying-out technical catalogues w ce 
| of commercial artist, supervising press adve gh 
Advertising Agency and exhibitions. Very g ects 

for energetic man with imagination Apply with 

full details of experience, age, salary required zing 

Director 

FUNDITOR LTD. 
3 Woodbridge Street, London, § C.I 


8844 (Ex 23) 
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CLASSIFIED ADVERTISEMENTS 


REPRESENTATIVE 


Sy large 
Wiurminatec - 


manutecturers of Signs. 
splays and Ligh 


Only eacepticnal man. 


accustomes 
© seleng at executive level and 
genuneiy capable of earning £2,000 
per anoum will be considered 
Must possess abundant drive and 
Organising ability, as this post 
pretieonary co one of still greacer 
responsibiinty. Own staff know of 
teu advertisement. Reply, giving 
Livest information im confidence to 


Box v907 
a@veriiser's Weea'y 160 feel & EL 


REQUIRED : 


ra | 


BUUNG PRUVULLIVUN MAN bounce. 
wid “ 


jayout caperieace 
uons, dDicck orvering and 
rouunc. AG cx cM all-founder 
ang willing Ww Wenuly Bowe 
heartedly with the Work of tus 
Vuea wt Juuee Acverusinmg Lig 
43 Notts Succi, Guidtiuce “y 
YOUNG MAN requved busy Adverts 
ing Departmcot wt ma dulactui Lig 
ceheuets in Loaodun, '.16 Accurmy 


Getal and rug Mecpng cseenual 


Hows »~« ‘Oo Sundays Writc 
@viag tull parucudts, auc, Selary, Che 
to 
Box 9923 Ad. Weekly 100 Flees St ECs 
LEDILMING AND LAYULL AKI 
Wanted in West Loe Agetx ABCs Cob 
img coun, p caseai ConGILOms. 5 
Capciicmc cee a Wriec tf appom 
mcoi 
box 9924 Ad. Weekly 160 Fiect Sc BCS 
SHORTHAND LiPrisi reguucd tor 
As S214 Veperimcn. ot weu 
kS0Nn PUubieting Bouse lo wer 


person We } wu 


acaa position & 
occte.al ao ung ‘+ cecculive 10 
tbe sear tuiure. Detaw 
Boa 9. hd. Woekiy, i fiect St BC4 
aDVLETIbinw. Commercai artust 
eXperienced Gao feguired, design 


e080 fnaecd ‘. 
eovour, Permanc: 


7] y letter ADEE using 
isd., 192. Broad surec., Barmingham, 15 
YOUNG Av VERIDSEMENT REPKE- 
SENIATIVE sumed (o01 Over wary) 
for Gd @uabiietcd weekly journa 
Must posses o;Usutc, chergy aad a 
capacity for hard wore Wrae ip cop 
neence, full dctaus uding salary 

capectcd to 
Boz 9922 Ad. Week 180 Fier St ECA 
ADVERLISEMEN MANAGER wii 
good mouse, 200 afency cOnnec- 
uons required by esiablahed pubisaing 
Rouse for Wade and technical journa 
(Monialy) Replies giving expericnce 
and sary fr ic > 


Box 95% Ac. Weckiy 


: ibO Fleet St EC4 
COMMERCIAL ARTIS1 


for Pacxaging 

Preferad.y capabie n modern 
icliering Appiy first Dy ictier. state 
age cap < and salary required 
Linuted, Theydom Road, 


i 
CIRMCULATIVUN MANAGER required by 
Londs indus period cal publishers. 
poh ms 
rabie 


sudscrip ion 
I 


ais of 


and trade 
caper.chce 200g S84 


y 
Box 9895 Ad. Weekiy 180 Fieet St BCs 


ALBRIGHT & WILSON LTD. 


require a young man to act as 
Assistant to the Publicity 


Manager. Previous experience 
is essential. Location of post 
—London, W Apply stat- 


ing age and details of educa- 
tion, experience and present 
Salary to 


The Appointments Officer, 


Albright & Wiison, Limited, 
Chemical Manufacturers, 
Oldbury, Birmingham. 


TRAFFIC ASSISTANT wante! 6 L 
don office of Alfred Bates & Son | 
Previows agency experience and sound 
know cugt of producuon essential 

write. 130 Fleet Strect, E.C.4 

REE LANCE WANTED wo write direct 
mail and pres copy for medium size 
firm selling non-mecharical plam +t 
cvil ecngipecting conus 
Box 9837 Ad. Weekly 180 Ficet S: ECs 


’Phone your Classifieds 


PRODUCTION, loteresting vacancy for 
umor Production Assssiact wub Loageop 
Agency Saou De suapiabic and pre- 
ictabiy have some typing ability. Saisry 
apprommaiciy 1500 per anoum. 
delais ol capermnce w : 7 
Box 989 Ad Weekly 180 Plea St BCs 
ADVERTISEMENT REPRESENTATIVE 
reQuued Om salary aod commission, for 


aoce costo u.s! Wree, giving tay parle 
“Lars Of Das CApCriCneS, ast, cle w 
Box 99W Ad. Wccaly 180 Fieet St BCs 
Fus Gass General Arist re 
qumey for London Commerc Studi 


Good tgure work casemual Posiues 
wil carry good salary. Wehe fuily, 
wens aac cipeiicme Sacaly 
required & 


Bux 9ua4 Ad. Woekly 150 Fleet St ECS 
SECRETARY SHURIHAND = TY¥Pist 
or Advertisemeat Manager of 
Kaowlkdge of prepar- 
img adverlsement pages for press use- 
tu Say week prospects 
Apoly, swting ag¢ S00 capericnce 
Box 4733 Ad. Weekly 180 Ficet S: EC4 
SUNb0R (about 1)), for Publicuy paper 
Appiuicant 
seen 1 ieare and would be given cx- 
perence aad training in publicity work 
Picase apply to Box AC 69752, Samson 
Clarks, 5//61 Mortumer Sueet, London, 
wii 
ACE SALESMEN cequred by longs 
establish company, 10 work media in 
Seotiangd and Norinern England. Pre- 
terably mea of Dreviows caperience of 
selling in Soouand required Car an 


advantage 
Box 9952 Ad. Weekly 180 Fleet St BCS 


ADVERTISING 
ASSISTANT 


Manufacturing Chemists (Lan- 
cashire) in Proprietary Field 
are appointing an Advertising 
Assisiant. Qualifications are a 
g0od education, training and 
koowledge in technicalities of 
Marketing and Advertising, a 
real interest ip writing, and 
some ability to express tech- 
nical data in readable style. 
Candidates between 25 and 30 
snouid have had about the 
right length of experience. The 
appointment is full of interest 
and will offer a first-class 
opportunity to the successful 
applicant. Address full infor- 
mation, which will be treated 
as confidential, to Managing 
Uurector: 


= 9941 
Advertiser's Weekly 168 Fieet 61 ECG 


« LRST CLASS LETTERING ARTIST re- 
quired Write, giving tull detwils of 
age. experience and salary requacd. 

_ Box 9559 Ad. Weekly 180 Fleet St BCs 
PUBLIC RELATIONS OFFICER of 2 
jarge engineering firm in Greenwich 
foquirss an experienced private sacte- 
tary Applicans out be Gret clas 
snorthasd type, wib personality and 
imstiauive Write stating age, 

ence and salary fequired to 
Box 9703 Ad. Weekiy 180 Fleet St BCs 

RETOUCHER. Opportunity occurs in 

an expanding London Stwdio for «a 


ideal working conditions Write stat 
ing ast. salary required and previow 
experience to 


BL Ack friars 
LTDOOR ADVERTISING. Experi- 
enced Sue Finders required for London 
and the Provinces Gener 
cOmmssion and cxpenmses to men abic 
© produce good resulu. Positions wil 
be permancai. 

ties to the right 
mance, giving full particulars to 

Box 9688 Ad. Weekly 180 Ficet St BCs 


MEPRESENTATIVE 
PGRotog apt. 
CONDE. LOG Becessary 
Bon 9934 Ad. Weekly 180 Flee St BOs 

SECRETARY ASSIS:ANT wanted by 
Advertisement Manager of lodustria) 

c Adverusing ¢a- 


tegqurred by 
ane art ude 


ama. 
Soo 


. Cxperience in space 
sciling department prefcrabie 
Box W931 Ad. Weekly 180 Piee: St BOS 


required, 
free lance for bus ié ry 
Semingham and) =6surrounding 


ace 
Mus be caperienced 


Box 9942 Ad. Weekly 180 Fleet St BCS 


“gn Advertising 
scofetatial work, deste: sultabic 


. personanc! 
PUBLIC RELATIONS |; EDITORIAL. 
Young man capericaced House Organs 


eressiy : 
Sureci, London. 5. W.i. TAT 
ARTIST, aged 24. 4 years advertisement 
Geparumemt cxpericnce and free lence, 
sor poevon 45 junior Viewalieer 
_ Box 9936 Ad. Weekiy 180 Piet Si BCS 
ADVERTISEMENT MANAGER, 
awe 
Technical publication experience, secks 
change W publisher offering real pro- 


specta 
_ Box 9938 Ad. Weekly 180 Fleet St BCS 
PUBLICITY ASSISTANT, 27, all round 
experience interested in Press Public Re- 
lations, offers. Agency or industry 
= 9909 Ad. Weekly is0 Piece: &: EC4 
VISUALISER, “25. 5 years 
devtering ty 
On and/or free lance wore 
x 9911 Ad. Weekly 180 Fiect % BCS 
CETTERING AND GENERAL ARTiSi 
(femaic), with studio experience, sccks 
new pasition, 
Box 9¥12 Ad. Weekly 180 Fleet St BCs 


well- 


CREATIVE VISUALISER 
imaginative, able to sell products, 
from making precty layouts, 

post of responsibility and 
interest. Can supply copy angles when 
necessary. Would consider freelance 
arrangement. 
Box 9905 
Advertiser's Weekly 160 Fleet 6: EC4 


coange 
_ Box 9916 Ad. Weekly 180 Fleet St BCS 
Privave 


bxcel House, W hi Sweet, W.C.2. 
(Whitehali 5924). We “ine ip 
vent 


DISPLAY DESIGNER (omiliar with ali 
ols OF prodwcuon abd organisation, 
exhibiion, window poim of salcs 
media, used to working on own initie- 
tive seeks progremive position, prefer- 
ably with industrial concern 
Box 9908 Ad. Weekly is) Fleet & BC4 
CADY ASSISTANT secks pom. Wide 
advertising cxpefience wiih pubjishers 
_ Box 9915 Ad. Weekly 180 Fleet St BOS 
PHOTOGRAPHIC MANAGER ARPS 
sound adverusing KkKnowicd sccks fe- 
bic post London or abroad 
9914 Ad. Weekly 180 Ficet St BCs 


TOP-FLIGHT SECRETARY 
wants TOP-FLIGHT BOSS 


The Private Secretary to the Managi 
Director of an important athe | 
Organisation would like the opportunity 
of meeting any Chairman, Managing 
Director or other high level executive 
in need of an experienced and efficient 
secretary who knows the job from A 
to Z and whose qualities include those 
of loyalty and discretion combined with 
a pleasing personality and an eagerness 
for accepting responsib: lity 
this announcement interests you, 
telephone Victoria 0413 any 
evening after 7 p.m. or write in 
confidence to 


Box 9706 
Advertiser's Weekly 180 Fieet 6: E04 


YOUNG MAN, well cducated, four year’ 
agency €xPericnce (production and cxe- 


cutive) seeks chan 
100 Piet St BCs 


ec 
Box 9910 Ad. Weekiy 

ARTIST, machinery 
cgineermes 


RETOCCHING 
Box 9935 Ad. Weekly 180 Pleet St BC4 


to CHA 8844 (Ex 23) 


ADVERTISER'S WEEKLY 


APPOINTMENTS WANTED 


The Pebliclty Man believes be can 
SAVE YOU MONEY. He seeks post 
as ASSISTANT to of =» PUBLI- 
CITY MANAGER of firm where 
imagination plus ability (writing, dis 
play, print buying, etc), with the 
right caperiene in agency and indus 
wy can bes be used © mutual 
advange. Age 27. 
Box 9940 
Advertioer's Weekly 180 Fleet &1 EC4 


FREE LANCE. SERVICES 


PAPER SCULPTURE AND WooD 
MODELS, Pari-ume Mograpi» 
supplied 
Box 9699 Ad. Wockly 180 Fleet 5: BC4 

PREE LANCE required by monthly tech 
nical pOurnel to supply reguiariy Original 
comments on current food topics 
Box 9901 Ad. Weekly 180 Pleet S: BOs 

EXHIBITION STANDS and DISPLAYS 

apiction by J. 

a at 


c London “ano 
Bou 9846 Ad Wee ily 80 Fleet Ss Be 
ACCOMMODATION 


ACCOMMODATION 
adjiacem to Ficet 


required in oF 


north ligt preferred 
Box 9919 Ad. Weekly 180 Pieet Si BC4 
CARCE STUDIO ypc Foom, good light 
ara of ar wo on 
building in offices of 
small advertising agency, WC. district 
Possibiity of working in with agency 
Box 9937 Ad. Weekly 180 Piees Si EC4 


SALES AND WANTS 


COSSAR PRESS B.16 with re-recler and 
new-type fotder for sale, in excep mally 
goog condition 
mum impressions 
able now, quick sale-—Offers to Direc 
wor, Macclesfield Limes Lid 


58 REAMS Art Piper, Guay Crown. © 
Cartridge Paper 
wy 


| arrangements, @ well establishe: 
joursal in educations 
field is offered for sale. Purther details 


hicavon 
2) Ad. Weekly 180 Pleet St BC4 
TENDERS 


COUNTY BOROUGH OF GREAT 
YARMOUTH 


PRINTING 
TENDER 
Tenders are invited for the 


printing of Great Yarmouth 
and 


Gorleston -on-Sea 
Official Holiday Guide for 


1953. Closing date 15th 
March, 1952. Specification 
from 


JOHN A. KINNERSLEY 
Director of Entertainments and Publicity 
INFOAMATION BUREAU 
GREAT YARMOUTH 


(Continued on page 275) 
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Tuurspay, Pesauary 14, 1952 


a year 
Post free 


S5/- (overseas) 


THE XS TIMES 
er 


REVIEW OF LNDUSTRY 


=< 


Every trade has its own tools. For the business 
man knowledge is as essential a tool as amy. Month 
by month The Times Review of Industry keeps the 
business man fully and accurately informed. It 
describes new developments in industry. 
market prospects. 


It reviews 
It discusses problems and some- 
times suggests solutions. For those concerned with 
factory production or commercial administration 
in Britain to-day The Times Review of Industry is a 
spur to clear thinking and considered action. 


Daily—Price 4d. 

THE TIMES 
LITERARY SUPPLEMENT 
Every Friday—Price 6d. 
THE TIMES 
EDUCATIONAL SUPPLEMENT 
Every Friday—Price 4d. 
THE TIMES 
WEEKLY REVIEW 
Every Thursday—Price 6d. 


THE TIMES REVIEW OF 
THE BRITISH COLONIES 
Quarterly—Price 6d. 

THE TIMES REVIEW OF 
THE PROGRESS OF SCIENCE 
Quarterly—Price 6d. 


‘STOP PRESS 


JOBS ORDER 
GOVT. RULE ON ADS 


Giving dance on Notification 
of Vacancies Order 1952, Ministry 
of Labour states there is no ban on 
adverti mts of wanted. 
Any worker may seck an engage- 
ment by directly approaching em- 
ployer. But if engagement subject 
to restrictions submission to em- 
ployer must be through Employ- 
ment Exchange or a scheduled 


agency. 
Ads. for people —~ to the 
Order should each say individually 


General cautionary heading not suf- 
ficient. Ministry says “If possible 
desirable these ads. clearly separ- 
ated from other ads.” 


vac. this heading suggested : 
‘excepted persons 


Ads. for persons covered by Order 
to say “apply Employment Ex- 
change” or “scheduled employment 
agency.” 
Ministry recommends these head- 
ings for excepted cases: 
i amploy ments : 


18-59 inclusive unless he or 
excepted Y ~y* py 


ol, 


unless he or she is excepted from 
ovisions of the Notification 
facancies Order, 1952, or 

vacancy is for ap ex 

from the provisions of that Or 


to publish his adv 
a graeral heading, sor under a 
castionary heading. 


w firm 
stand and have backing of N.P.A.” 


Publuned Proprietors, BUSINESS PUBLICA’ PUBLICATIONS, Lid., at their office at 180, Fleet Screer, ec. 
Fooreary 1 195" Printed in kngland by Staples Printers Limited at their Great Grose Tiecheld Sereat, Lomtion, 


(Phone: Chancery 6844.) 
establish ment 


ect ee ee 
es : oy . 
4 oie ADVERTISER'S WEEKLY eC 
‘~ Advertiser's | 
~ S. a copy 
‘Z S.SroTss A ee Ld 
oe GPO AS A ; 
mr ss NEWSPAPER  ___ | 
| Sees 
de a ee EE e 
Je ee a ————__ - 
a: 4 cae 
a a 
oe 
a a : : ee 
oS 3 : yale Fee 2 NR ae 2 a ee 3 
eo : Tae | eo? ee ee 
a lt on, i) | 
ae e ee ws ‘ oh 3 le 
* a Tas oe’ are pte eS 
are hee: Ay a es i oy : 
a. re = > he ae _ DoF ye ~ -¥ ie 
a : Ae: Sates oe ee 
i: Re 4 ~ : 3 
Pe i ¥ ee NS orn, 
= ee ee ie See 
eee ae. grew . ees Se . 
: hs Bate inept 5 Ps : 6 b. 
fh : : Ry... es rr ee 
a yew, ee i 
Sas dj * a aes: Pf 3 hy 4 tay Fe: tte em > 
se 2 ae ‘g ghcak YS es ing oe St: - ze be as Tes oy 
eae 4 ee 3 ‘—” ay ae 7 atten - . ee ew 
u %y 2 ogi a % be “ - o ‘ Pam - ey” Race r pl 
ee , * ct 4) ats gg Sate NS ay on . . Be alerts Cane ~ es Fe that applicants should apply through 
ee 4 ea yo ee = ha 7 it ‘ scheduled a 
y yg a ee “Sa Rae ee gt Eochanee er __chetees cosa. 
ee. eee pee” © ae <> a ot 
ae i i , oy : ae os ems Se Ye — 
aa SE Raa as ee ar 
oe) “ > rn ne ae ae an st '< oe At ng a “aii = 
- emt > Oe een pee et sa oT ee aia ee, oon Si Pr ace - > con ads. of sits. 
aa ‘ | nN e* “ \ - < ms yi . A ©: ing ee % - A. — tyes ee . “Where 
3 ry 2 eal 5° eae a . Sree yh appears 
ee a . pa an — i ae OR SS > : >= below, the advertisements do not 
i 4 Sas as ns ae st haere an ¥ SL apply to a man aged 18-64 or a 
i Co Ay a 4 % Ss 5 AR on Re Tay a ty - woman aged 18-59 inclusive, unless 
hae om “ooh ee  =5 be -y a, 32 & , > he or she is excepted under the 
Bee as = —) - o*. a ——. we oe! is agg oe. Notification of Vacancies Order 
ns. a iy nae eA » {te ey’ A/ f . 1952.” Words “excepted persons 
a en _ 4 — >i —— a . Cee ot ag only” then to be inserted in each 
eal ~ Cee. te — ~ Bate 4 i ad. seeking those outside Order. 
* ls ‘ ok < cas a ¢ r ~. t ee . ee ~ 
Ry ‘ . i ee eet wf, ce #e 
/ ere . + a DS “ , +, “ ~- . ea 28 2S we y = - 3 ig « 
et a AE oF Pile ro ee ee en # y Pea ; Pay, oe 
pbk, aga Wet t Y emake 7 naif ety , - os 
er A Lire Para" eet Ea on, ia oy es ‘ ; ‘ ae ; ‘ 
ee ; | . eee be 4 : BF oe ie pees ne «2 ‘ > ‘ ‘ a: . =>, 3 
ie sc oy iii aie Dia Se 35 ey i Bar 5 
ak ee pak, ayy Ve fs ae ee > Soames Ae ca  F (Fx) ay oy * hi fp ek pomuons menuoned im ime lonow- 
oc ae si ©, ihe : owe L. See Pe Pr Mec wee f te x A” ere Pw SF ing advertisements are not subject 
= ae, ae . =. Be AL eS og i : pearee A he epee to the Notification of Vacancies 
et, WE igi Se eee Sek eae ek Pn a Gg Order 1952.” 
ae : ee bi ¥2 eet 9G = kt Ce Atl a Pe Se 7 ’ i f Excepted Persons: “None of the 
ae : ¥ hes ote ng i, res ™ f of, inal «. (Pee vacancies in this column relates to 
+ et ed ¢ ET a tags ae, 7 oe a 4 PE eer ~* fas com " P un seed 13-64 or a woman aged 
a TAN a. mie eR Pm 55 Oy ates ~~ “Ei: =e she bs 
ete et ita el : ‘ eSB S fp ae > Ss: tes of the 
vce 4 a / ; % Order, 
ee 1952.” 
a Ads. may be published in same 
“ag column relating to excepted employ- 
aa THE TIMES ments and excepted persons. In this 
aa case recommended heading is: 
dl < “None of the vacancies in this 
See column relates to a man aged 18-64 ‘ 
eet or a woman aged 18-59 inclusive 
o " 
he the 
bee = 
whe ov.” 
ate se Where employer holds current 
> : exemption certificate, _ permitting F 
+ oe him directly to “seek to engage 
ey: — and “to —+ f workers, then—so 
yes ae long as there is no restriction in his 
jaca: 7 exemption certificate itself—he may r 
"S is Z advertise freely. He is not required 
=. ot 
oe — 
. = Ml Disagreement Fw mn “News 
a “coming to a bead.” Frank Waters, 
a managing director, says “The posi- 
a i 
: eA . = —-* nn Ba i ba \ ‘ \ 
7 ce oe : SPs oa — ee eo _ r ” ei a - ae es ee — . - 


